COMPARISONS OF AVERAGE AUDIENCE ESTIMATES — SELECTED PROGRAM TYPES 


SECOND REPORT FOR JUNE, 1984 


EVENING 7:00-11:00 PM 


жуй ss MAN o cmt Participation — Feature мз- — ANSS- 10- 9:00- Saa IR 
Drama бат) Comedy Adventure Variety Films 30 Min, 60 Min. 330 PM — 1100 РМ) Regular Special) Тоа) 
HOUSEHOLDS % AVG. AUD. 11.5 14.4 12.1 11.5 12.3 12.0 12.7 11,4 12.8 12.3 11.1 12. 
NO. OF PROGRAMS! 9 21 8 IFR 8 21 33 26 38 64 13 TT 
EVENING MONDAY-FRIDAY 
6:00-7:00PM 11:30-1:00AM WEEKDAY DAYTIME 7:00AM 4:30PM WEEKEND DAYTIME 
Informational(1) it : ET. _ 
11:30PM- Daytime 7:0- 10:00AM- 1:00- 10:00AM- Chil- ; 
Once-s-Mesk — Mulli-weskh — L00AM() Отата (0) 10:00AM ROM «М :30РМ drens(1) Regular Special) — Тищз) 
HOUSEHOLDS % AVG. AUD. 6.9 9.1 4.6 6.7 5.0 3.9 5.0 6.6 6.0 4.0 5.6 5 s.s 
NO. OF PROGRAMS! 5 3 8 13 10 6 14 12 26 30 T ii i8 


q е NISN FOR INDIVIDUAL TYPES IN ABOVE (3) WEIGHTED BY DURATION AND FREQUENCY AND LIMITED 
GRON TO REGULARLY SCHEDULED PROGRAMS, EXCEPT FOR TYPES 
(02) INCLUDES 8:30-9.3⁄0PM AND 8:30-10:00PM PROGRAMS. CARRYING THIS FOOTNOTE. 


IFR INSUFFICIENT NUMBER OF PROGRAMS IN TYPE 
FOR REPORTING. 


(4) INCLUDES OVERRUNS EXTENDING BEYOND 1:00AM. 


! PROGRAMS ARE RATED IN TERMS OF TOTAL. 
DURATION, UNDER FIVE-MINUTE PROGRAMS. 
ARE EXCLUDED. 


NATIONAL TV NIELSEN RATINGS RANKING — ТОР PROGRAMS(t) 


RANK PROGRAM. 


NBA Wenna GAME 7(5) 
SIMON & SIMON 

TRAPPER JOHN, 

NBC MONDAY Мао. MOVIES 
60. MINUTES 

ALICE 

дин, P.L. 


TM & LACEY 


оффе 


3 (1) TELECASTS WITH CURTAILED STATION FACILITIES ARE EXCLUDED, AS ARE UNDER-FIVE-MINUTE PROGRAMS. 


BASED ON NIELSEN ESTIMATES FOR TWO WEEKS ENDING JUNE 17, 1984 


NIELSEN AVERAGE AUDIENCE 


AUDIENCES. 
US. NO. (000) RANK PROGRAM. 
19.3 16,170 0 ABC AAT NIGHT MOVIE# 
18.4 15,420 10 МЕМНА! 
16.9 14,160 12 FACTS y LIFE 
16.5 13,830 13 А TEAM 
16.2 13,580 13 АВС WEDNESDAY NIGHT MOVIE 
16.1 13,490 13 MATT HOUSTON 
16.1 13,490 16 CHEERS 
15.9 13,320 16 JEFFERSONS 
15.3 12,820 


AUDIENCES. 
US. NO. (000) 
15.1 12,650 
151 12,650 
14.9 12,490 
14.8 12,400 
14.8 12,400 
14.8 12,400 
14.5 12,150 
14.5 12,150 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


Я PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND JUNE 1984 REPORT 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM | Hi 
PROGRAM. NAME E STATIONS | COVERAGE - C7 uc] | PROGRAM NANE sÑ | STATIONS | COVERAGE | OUSEHOLD AUDIENCES 
WK START AUD. SHARE AUD. | WK START 
* DAY TME our мет ика wk 2 wki wk2| Y| % `° % oo| # DAY TIME DUR NET ика WK 2|WK 1 wk 2 
*EVENING ~ 
A TEAM 36 | 210 205 99 98 14.8 29 1240 | [ABC WRLD NEWS-SUNCB) 13 (480) |А 29 т 243 
TUE. 8.00P 60 NBC A 22.9 35 1919 30 ABC N Pez 
тїнїн 8|199 201 97 97 |А 10.9 22 913 
ABC, BUSINESS, BRIEF-MED 22 |198 202 99 98 14.0 26 1173 8.00P 30 CBS CS B 108 20 905 
МЕО. — 8.58P 1 ABC N 19:4 30 1626 
ABC BUSINESS BRIEF nl 21|189 203 97 99 12:6 26 1056 || ALICE 15 | 200 201 99 99 |А 16.1 28 1349 
.48P 1 ABC N 15:4 26 1291 SUN. 9.30P 30 CBS CS B 169 26 1416 
¿H s: D 1 BENSON эз | 193 205 98 99. |А 10:9 24 913 
FRI. . 8.00P 30 АВС CS B 15:2 27 1274 
ABC MONDAY NIGHT BSBL-PRE 2 |200 201 99 99 8.5 18 712 
MON. 8.00Р 14 ABC SC 85 18 лә це THUNDER 6|182 198 93 97 |A 12.1 23 1014 
ABC MONDAY NIGHT BASEBALL < 2 200 202 99 99 10:6 19 888 9.00P 60 ABC A B 10.4 19 872 
l'MON. 8.14P 185 ABC SE 10:6 19 БЫ | CAGMY & LACEY 10|184 205 91 99 |А 15.3 26 1282 
2 MON. — 8.ISP 170 MON.  10.00P 60 CBS OP B 172 28 1441 
ABC MOVIE SPECIAL -THU.(S) 180 95 6.9 13 578 ||CBS EVENING MS-RATHER . 179 |199 203 99 99 |А 19.1 23 вав 
THU. 8.00P 120 ABC FF 6.30P 30 CBS N B 13.2 24 1106 
ABC NOVIE SPECIAL 220048 196 98 8.1 17 679 ||css КОШ NEHS-DEÀN 24 |178 175 90 90 |А 7.1 17 595 
1 SUN. 7.006 120 ABC FF .  6.00P 30 CBS N B 91 17 763 
ABC NENS CLOSEUP(S) 197 98 6.1 11 511 ||cBs pePoRtS(S) 195 98 A 10.6 20 888 
2 THU.  8.40P 60 ABC DN 1 TUE. 8.00Р 60 CBS DN 
ABC, NEHSBRIEF “M-F 179 |190 198 97 99 12.0 22 1006 || CBS SAT. NEHS-SCHIEFFER 28 |168 165 90 вә |А тв 20 654 
MON. 8.11р 2 ABC N 15:7 25 1316 SAT. 6.30P 30 CBS N B 94 19 788 
11UTHF 9.50P 1 CBS SATURDAY NIGHT MOVIE 8 | 199 194 98 97 |А ва 17 704 
1WED.  9.56P 1 SAT.  8.30P 150 CBS FF 8 101 20 846 
2 MONS 812P 1 cps TUESDAY NIGHT MOVIES — 23 | 180 эз A 135 23 1131 
S EE БОЕ ol TUE. 9.00Р 120 CBS FF B 161 25 1349 
A Өф Ad CBS MEDNESDAY NIGHT MOVIE 31 194 98 |A 8.9 16 тав 
ФЫЙ: ДРА WED. 8.00P 180 CBS FF B 122 20 1022 
ABC NEHSBRIEF -SAT 36|204 199 99 99 |А 13.2 25 по || ожо 25 | 205 206 99 98 |A 145 2 1215 
1 ABC N B 173 30 1450|| 1 THU. 9.00р 30 NBC CS 8 15.7 24 1316 
Age "кани: зА зе | 199 200 99 99 |А 12:7 22 1064|| 2 THU. 9:308 30 
BN 19800 Б 19а 29. 160) Ке 30 200 9 |A 10.5 20 880 
25и 837 2 FRI. 9.00 60 CBS GD в 25:1 40 2103 
ABC SPORTS UPDATE-SAT 36|193 200 97 99 |A 11.8 25 989 ||DIFFRENT STROKES-SAT. 34|200 199 өт 96 |A 10.2 24 855 
1 SAT. — 8.57P 2 ABC SN B 157 27 1316 SAT. 8.002. 30 NBC CS B 140 25 1173 
2 SAT. — 8,58P Í 
ABC SPORTS. UPDATE -SUN за 198 197 98 98 |A 10:1 20 вав || DUCK FACTORY 2|197 193 95 96 |A 12.9 22 1081 
SUN.  8.l7P 2 ABC SN B 174 27 1458 MED. — 9.30P 30 NBC CS B 12:9 22 1081 
LS DAE 6 DUKES OF HAZZARD 30|187 198 92 98 |A 92 20 771 
FRI, 8.000 60 CBS CS B 15.4 26 1291 
ABC SUNDAY NIGHT MOVIE 30 201 99 |A 15.1 27 1265 
2 SUN. 9.00P 120 ABC FF B 20.5 32 1718 ү bis 8:04(S) 195 90 A 9:2,:.20 Т1 
аб ,BEDNESDAY NIGHT Movie — 2|193 20; 97 99 [А 148 26 1240 TUE. '8.04Р 2 ABC P 
> 9.00P 120 ABC FF p is ШЕ а vor О Wo Bias) | 183 85 A 8з 17 696 
£ 8.321 
ABC HORLD NEWS TONIGHT .. 180 | 200 206 99 99 fA 8.2 18 вв 
M-F 6.30P 30 ABC N B 10:5 19 888 || FACIS OF LI 33|201 195 95 96 |A 14.9 26 1249 
ABC WRLD NEWS TONIGHT-SUN 31 | 156 85 A 4.9 12 411 9.00P 30 NBC oa B 16.6 25 1391 
1 SUN. 6.30P 30 ABC N B 78 15 654 FALSON ‘CREST 203 99 |A 9.5 -19 796 
2 PRI. 10.00 во CBS GD B 216 37 1810 


5 KEY: A= CURRENT REPORT B=SEASON AVERAGE FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


° PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND JUNE 1984 REPORT 


NO. OF HOUSEHOLD AUDIENCES NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES 
PROGRAM NAME № STANONS | COVERAGE PROGRAM NAME BN STATIONS | COVERAGE 
WK START WK START 
* DAY TIME DUR NET ика WK 2|WK 1 wk 2 # DAY TIME DUR NET NPÉQWK 1 wk 2|wK 1 wk 2 
EVENING CONT'D 
MAMA'S FAMILY 3|189 190 95 93 |A 9.9 20 830 
FALL GUY 34|199 204 99 99 |A 12.7 24 1064 SAT.  9.00P 30 NBC CS B 99 20 830 
WED. — 8.00P 60 ABC A B 18.8 30 1575 ||MASTER 13 176 89 |A 7.9 17 662 
FAMILY TIES 23|199 200 98 98 [А 13.7 25 1148 || 2 FRI.  8.00P 60 NBC A B. 10.0 18 838 
1 THU. — 8.30P 30 NBC CS B 14.8 23 1240 
2 THU. 9.00Р 30 MATT HOUSTON 31|193 201 95 99 |A 14.8 28 1240 
FRI.  10.00P 60 ABC PD B 14.7 26 1232 
FANTASY ISLAND 29|205 206 99 99 |A 12.6 25 1056 MoviE ғ THE HEEK=FRIDAY 7|169 174 90 91 |A 10.1 19 846 
SAT. 00Р 60 ABC A B 14.8 27 1240 . . 9.00P 120 NBC FF B 91 16 763 
FATHER m 6|136 147 75 во |А 3.8 8 318 
SUN.  7.00P 60 NBC GD B 48 9 402 МВА CHAMPIONSHIP GAME 4(5) 204 99 A 13.1 24 1098 
1 WED. 9.00P 184 CBS SE 
FOUR SEASONS 7|201 201 99 98 |А 10.0 19 838 NBA CHAMPIONSHIP GAME 5(5) 203 99 A 12.1 23 1014 
SUN. — 8.30P 30 CBS CS B 10.1 18 846 . . 9.00P 166 CBS SE 
FOUL UPS, BLEEPS-BLUNDERS 18 |190 201 97 97 А 9.7 20 813 
8.00P 30 ABC U B 14.9 23 1249 [MA (CHAMPIONSHIP GANE 15) A 204 99 |A 19.3 33 1617 
GIMME A BREAK 194 192 97 97 |А 12.5 25 1048 || МС MONDAY NIGHT MOVIES 26 |168 197 92 98 |А 16.5 28 1383 
II 8:005 30 NBC cs" B 14.8 24 1240 MON. 9.00P 120 NBC FF B 18.2 28 1525 
HARDCASTLE & MCCORMICK 28 | 197 201 98 99 |А 10.5 20 880 №с NEWS DIGEST-M-F 179 |182 173 89 84 |A- 10.6 20 888 
1 SUN. 9.00Р 60 ABC A B 16.5 25 1383|| 1 МЫТН 8.58P 1 NBC N B 12.9 20 1081 
2 SUN. 8.00Р 60 lb, ВЭР 2 
M 8.58! 
HART TO HART 30|195 200 94 98 |A 11.5 20 964 
TUE. 10.00P 60 ABC PD B 15.1 25 1265|| 2 THU. 9.28р 1 
HILL STREET BLUES зз | 212 212 99 99 |A 13.5 25 1131 мс NEWS DIGEST-2-M-F 86 | 168 179 86 88 |A 11.5 19 $64 
І THU.  10.00P 60 NBC OP B 16.4 27 1374 MON. — 9.47P 1 NBC N B 12.6 19 1056 
2 THU. 10.30Р 60 lib 93 1 
1 FRI. 9.54P 1 
HOMEMADE COMEDY SPECIAL(S) 178 89 A 6.0 13 503|| 2 TUE, 9.58Р 1 
1 FRI.  8.00P 60 NBC PV 2 THU. | 10.28P 1 
HOTEL 2 | 201 202 99 98 |A 11.3 19 947 
TUE; 9.00P 60 АВС GD B 11.9 19 94 | Nec NEWS DIGEST-SAT 36 | 176 171 86 85 |A 8.1 17 679 
1 NBC N B 110 19 92 
JEFFERSONS 28 |200 201 99 99 |A 14.5 26 1215 у His ws] x SAT. 16 178 89 |A 81 16 679 
SUN. 9.00P 30 CBS CS B 17.2 26 1441 9.58P 1 NBC N B 94 16 788 
KNIGHT RIDER 30|201 205 98 99 |A 11.3 23 947 
8.00P 60 NBC A B 16.5 25 1383 || NBC NEWS DIGEST-SUN 36|179 185 84 88 |A 10.2 19 855 
SUN, — 8.58P 1 NBC N B 13.9 21 1165 
Mon LANDING 27 |202 202 99 99 |A 11.1 21  930]||NBC NEWS DIGEST-2-SUN. 18 | 190 92 A 14.0 24 1173 
ac Red 60 CBS GD B 19.7 33 1651 1 SUN. 9.56P 1 NBC N B 13.5 20 1131 
T ОР ETOSHA(S) 192 9r A 12.3 23 1031 |NBc NENS SPD DAY PLUS 40() 203 99 A 11.7 22 980 
8.00Р 60 CBS DO 60 NBC DN 
we ym X MER AE 30| 167 90 A 6.8 17 570 
LOTTERY 1 194 98 |A 10.5 18 880 SAT 6.30P 30 NBC N B 5.5 17-1712 
2 THU. 9.40P 60 ABC A B 10.5 18 880 
LOVE BOAT 34 | 207 204 99 99 |A 13.8 28 1156 || NBC NIGHTLY NEWS-SUN 23 | 167 169 88 88 |A 6.7 16 561 
SAT. 9.00P 60 ABC CS В 18.0 31 1508 E ЮР SONO |... ais 3S 39 B br 734 r5) 
С NIGHTLY NE Е 
MAGNUM, P.I. 35 | 206 205 99 99 |А 16.1 31 1349 8 6.30P 30 NBC N B 10.8 20 905 
І THU. `` 8.00Р 60 CBS PD B 20.8 33 1743 
2 THU. 8.38Р 60 NBC SUNDAY NIGHT MOVIE 2r|201 198 97 эв |А 12.9 23 1081 
MAMA MALONE 2 |199 194 99 98 |А 4.9 1? 41 SUN. 9.00Р 120 NBC FF B 16.3 25 1366 
SAT. —8.00P 30 CBS CS B 49 1? 411 


f KEY: A= CURRENT REPORT 8 = SEASON AVERAGE FOR EXPLANATION Of SYMBOLS, SEE PAGE А. 


š PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND TENE 


1984 REPORT 


0. OF | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM | Hi 
PROGRAM NAME JA st STATIONS | COVERAGE Т wy] | PROGRAM NAME RA STATIONS | COVERAGE [HOUSEHOLD AUDIENCES 
Я . K| AvG. AVG. 
WK START AUD. SHARE AUD. | WK START ] 
# DAY ^ TIME DUR мет икт WK 2|WK 1 WK 2 WD. SHARE ooo | DAY NE our nerf E dwk 1 мкг акі wk AYD. SHARE АД, 
j 
EVENING CONT'D 
NEWHART 29 |188 206 A 15.1 25 1265 || T.J. HOOKER 32 | 197 204 98 99 |А 114 26 955 
MON. 9.30P 30 CBS CS B 17.3 26 1450 SAT. 8.00Р 60 ABC OP 8 15.3 27 1282 
NEWSBREAK -M-F 178 |184 188 A 11 22 во || IV BLOOPERS & PRAC. Joes 20 |206 207 99 99 jA 14.3 28 1198 
1 MON. — 8.57P 2 CBS N B 148 23 1240 8.00P 60 NBC CV B 187 28 1567 
1TU.' 8156P 3 TEES "сомду з |191 200 96 99 |А 107 20 897 
lW-F 858P 1 8.30P 30 ABC CS B 118 21 972 
MON. 8157P 1 
S EF Bi 1 TRAPPER JOHN, M.D. 29 | 201 201 93 99 |А 16.9 31 1416 
SWED. Обр 2 SUN.  10.00P 60 CBS GD B 167 28 1399 
THU. 9:9 1 20/20 34|200 200 99 99 |А 15:9 30 1332 
NEWSBREAK-SAT. 35|191 185 92 91 6.5 14 545 || 1 THU.  10.00P 2 ABC DN B 14.6 24 1223 
SAT. 9.07Р 2 CBS N B 99 17 830|| 2 THU. 10.40Р 
aie har ORUM U.S. OLYMPIC, TRIALS- в Qua 1202 99 A 65 12 545 
NEHSBREAK-SUN; 36 |191 187 95 93 |A 10.6 
SUN. 8.58P 1 CBS N А 108 20 988 || fasten 33|191 205 эт 99-|A 12.4 26 1039 
MHT CURT 197 188 әв әт |Ë 13.5 23 1181 FRI. 8.30Р 30 ABC CS B 165 28 1383 
U. 9.30P 30 NBC CS B 144 24 1207 
WELCOME TO PARADISE(S) 176 95 |A тт 16 645 
AARE 10:008 0N 2 TUE. 8.00Р 60 CBS A 
NOT IN FRONT OF THE KIDS(S) 189 әз |A 9.6 19 воа | Ате FRINGE 
2 SAT. 9.30Р 30 NBC CS ABC NEWS:NIGHTLINE -MON 2|140 187 78 95 |A 3.6 14 302 
AY AT A TIME 5 | 1ва 203 9 98 |A 14.1 24 1182|| 1 MON. 12.244 30 ABC N B 36 
ONE ON, АТ $.00P зо CBS CS B 14/3 23 1198|| 2 MON.  11.58P 30 и e 
PEOPLE ARE FUNNY 2 | 188 95 A в.в 17 тзт |] АВС NEWSINIGHTLINE өз | 190 192 96 96 |А 6.0 16 503 
1 SAT. — 9.30P 30 NBC PV B вт 17 729|| 1W-F 11.30Р 30 ABC N B 62 17 520 
REAL PEOPLE 31 191 94 |A 10:8 22 905|| 2 TUE. 11.30Р 30 
2 WED. 8.00P 60 NBC PV B 15.3 24 1282 ELE B CE. MER Y 
s NIGHTLINE- эт T 
REMINGTON STEELE 19 | 192 194 91 97 |А 14.4 25 1207 || 1 WED. 12.00M 43 ABC N A. pO 48 T3 
TUE.  10.00P 60 NBC PD B 15.1 25 1265 
RIPTIDE 1 |197 190 эз 95 |А 14:1 24 1182 | ABC NEWSNICHTLINE SPECS) 188 95 3⁄4 12 285 
TUE. 9.00P 60 NBC PD 8 174 27 1458 ice m оон 31 ABO N 1 
SH 5 94 * 3 
bn BELIEVE IT-NOT 30 183 96 A 7.9 17 662 P 12.25A 30 ABC N ^ d М B 
SUN. 7.00Р 60 ABC U B 12.0 20 1006 
ROUSTERS 2| 1 ger эз вә [A вз 17 взе ABC WEWSINIONT.ME-SPEC(S) 190 әд [А 39 13 327 
SAT.  10.00P 60 NBC A B ёз 17 евр 2. Fin wá оой 30 ABC N s а 
D RE 5-35] вв |A 41 9 34 
ST. ELSEWHERE. 28 | 202 203 95 99 |A 13.0 23 1089 ABC à 
НЕО. 10.00Р 60 NBC GD B 131 22 1098 JP 215080,8 р me H9 A 
SCARECROW à MRS. KING x 199 20 в 99 ЈА 14:2 27 1190 | Авс WEEKEND ReponT-sw, 36 168 167 90 90 |a зэ 9 327 
Н. сота Caaan р рев сат? APRMARIESUS) и | 188 5 А 62 н d 
"Ва: 8 9! . 
SILVER spoons s|195 196 эт 96 |А 10.7 23 897 13 
. 8.30P 30 NBC CS B 101 22 846 ^" C uai 
sivi A SIMON 30 | 205 204 99 98 A 18.4 32 1542 CBS NEWS NIGHTHATCH-1 163 67 72 65 67 А 1.4 15 117 
1 THU. — 9.00P 60 CBS PD B 20:8 35 1911|| 1 MIHSU. 2.00A 30 CBS N В 14 15 117 
с TOS s ЕНУ Nili TOR 180|i103 103 88 88 |A 11 21 92 
CBS NEWS NIGHTMW, pr м. 
60 MINUTES зв | 203 206 99 99 |A 16.2 36 1358 SU 2. B 1:2 23 101 
SUN. ^ T.00P 60 CBS DN 22150037 1886 || сто 220 Ces N 


KEY: A- CURRENT REPORT В = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE А. 


? ^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND JUNE 


NO. OF | PROGRAM | HOUSEHOLD AUDIENCES OF | PROGRAM | HOUSEHOLD AUDIENI 
PROGRAM NAME RO STATIONS | COVERAGE PROGRAM NAME H STATIONS | COVERAGE 2 
wK START мк START 
* DAY TIME DUR NET Мука WK 2 WK 1 WK 2 * DAY TIME ouR NETTE: WK 1 WK 2|WK 1 wK 2 
LATE FRINGE CONTD =mi 
CBS NEWS NIGHTHAT-CONTO 1 THU.  12.38A 49 
І TUE. — 2.32A 208 IFRL. 1.33А 37 
1 МЕО, 3;04А 176 2 NON. 1.08А 49 
2 МА50 — 2.30A 210 2 TU. —1.31A 54 
2 IUE. 2,534 187 2 WED. 12139A 52 
2 THU. 2,394 201 2 Thu DEA 31 
CBS SUNDAY NEHS-OSGOOD 36|132 132 69 69 |A NBC LATE NIGHT MOVIE 36| 73 73 44 44 |А 1.9 т 159 
DAVO LETTERNANE 19 hen [ ler 104 os os | Ф Пр U v Xr V. 29 
ll. 
1 МАТН. 12.304 30 NBC GV 8 E 
1 TUE. 1.004 30 SATURDAY NIGHT 32|198 202 98 97 |A 7.2 22 603 
2M- 12,30A 30 1 SAT.  11.30P 79 NBC GV B 7.2 21 603 
2 THU. — 1:004 30 2 SAT. 11;30Р 77 
TONIGHT SHOW 177 | 205 205 99 99 |А 6.7 21 561 
DAVID LETTERMAN II 144 | 181 185 95 96 |A 1 MWIHF 11.30P 60 NBC GV B 6.8 21 570 
TH 1.00A 30 NBC GV B 1 TUE. 12.00M 60 
PN TOS E 2 MTUHF 11.30Р 60 
PLE TY 2 THU. 12.00M 60 
DECISION '84-CÀL AA. © 202 98 A U.S. OPEN GOLF-THUR.(S) 194 9 |A 4.6 16 385 
1 TUE. 11.30P 30 NBC P fe R, ае 15 АВС SE 95» [А Sa 145 496 
" 15, OPEN GOLF-FRL(S) 194 Š 
84 VOTE:CA,NJ,NM,SD11:30(S) 191 96 A 5.7 16 478 2 FRI.  11.30P 30 ABC SE 
UE.  11.30P 30 ABC P WEEKDAY DAYTIME 
EYE ON HOLLYWOOD 61|112 из 67 67 |A 1.8 6  151||ABC DAYTIME NEWSBRIEF-M-F 25 | 202 202 99 99 |А 6.9 25 578 
1 TH & F 12.00M 31 ABC GV B 21 в 16 М-Р 2.57P 2 ABCN B 7.1 26 595 
S TON 212.284 130 ABC WORLD NEHS-MORN-61SA | S0 96 98 72 72 |A 9 12 75 
2 TUE. 12.00М 30 . 
2 WED. 12.04А 30 М-Р. 6.15A 15 ABC N B 12 14 101 
^ ABC MOLD NEWS- МОН -645А 278 | 154 154 87 ST |A 17 l4 142 
FRIDAY NIGHT „VIDEOS 198 198 98 98 |A 3.2 15 268 6.45A 15 ABC N B 21 16 176 
12 30A 90 NBC РС в 37 17 310 
и FOR PRESIDENT(S) 175 9 |A 34 16 83||ALL MY CHILDREN 100206 2% 99 99 |А в2 27 бт? 
ЕЕ Рес Sur 30 ИБР моя нодо G0 ABC Dl ооа 203 99 o9 |А 8з 20 del 
LAROUCHE FOR PRES.(S) 165 84 $8 n s M- ?.00P 60 NBC DD B 56 19 469 
КЕЕ ОЕ e9 С ATTIC ao ela ad 19. D тне WORLD TURNS 174 | 204 204 99 99 |А 7.7 26 645 
1 Маё ТН 11.30P 68 CBS FF в 6.1 20 511 60 CBS DD B 78 26 654 
1 TUE. 1202A 68 BENSON DAYTIME | 163 | 175 172 89 вв |А 3.8 16 318 
IWED. 12344 69 1 МТОТНЕ 11.004 30 ABC CS B 38 15 318 
1 FRI. 12.164 77 2 M-F 11.004 30 
$00 12-934 68 BODY LANGUAGE 10 | 101 108 51 59 |А 2.9 10 243 
UD. ИЕ а M-E 4.00P 30 CBS PV B 29 10 243 
SHP, Q u AB. CAPITOL 177 | 196 196 96 96 |А 69 25 578 
S УБ Ч M-F 0.30р 30 CBS DD B 64 22 536 
LATE MOVIE if 181 |175 i74 вә вз fa 33 22 отт | “S EARLY monne мео. » 132 132 вв вв јд 15 NMO 1% 
УННАН CBS EF S MEME MORNING hens 198 197 99 99 |A 32 17 268 
1 WED. 1.43А 48 LET TN вт 3 


1l 


1984 REPORT 


KEY: A= CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


2 
H PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND JUNE 1984 REPORT 
NO. ОЕ | PROGRAM | HOUSEHOLD AUDIENCES OF. | PROGRAM | HOUSEHOLD AUDIEN 
PROGRAM ЮЕ sd, STATIONS | COVERAGE E ур || PROGRAM НАМЕ Кр STATIONS | COVERAGE x : E 
WK START E| AUD. SHARE AUD. | WK STAI ). ] 
# DAY TME pug мет икт wkzjwki wk 2 Y| P Еу $ pay TME our мет 8 wk 1 wk zlwk a wal S | AUD. SHARE AUD. 
[ ч % 00 
WEEKDAY DAYTIME CONTD 
VEHSEREAK-3587 175 |189 189 94 94 |А вл 19 511 
CBS MORNING NEWS 2 сво 179 1298 198 99 99 fA 23 5 27 M-F БТР 2 CBS N B бє 19 55 
cas "Schoot BREAK 8 SPECIALS), 180 90 ЈА 5:2 16 436 | ONE LIFE TO LES ep asc 0176 |202 202 99 99 А 98 24 sm 
Дд .9 27 662 
PRESS YOUR LUE. 180 | 157 158 80 80 |А 51 21 427 
CRUSADE PL 40D-DAY- BOAS) |196 99 4.9 26 41 M-F — 10.30 30 CBS QP B 49 21 а 
CRUSADE PL 4007 AY113066) | 201 99 A 3.4 13 285 | PRICE Is RIGHT 1 176 | 204 204 99 99 |А 6.8 28 570 
B NEA PRICE 15 mdr n 2^ Wi im [204 ж ® 9 A Si 5 3 
do 37 763 
DAYS OF QUR LIVES 176 | 208 208 99 99 |A 7.1 23 595 M-F 30 CBS AP 9: 
атт а РЕ Esset 2:4 
2 М-Р ` 1.00P 60 5. 12.30P 30 ABC 00 в 48 17 402 
DREAM HOUSE 177 |182 181 90 89 |A 4.6 19 385 ||SALE OF THE CENTURY 156 156 85 ва ЈА 47 19 394 
M-F — 11.304 30 NBC QG B 50 20 419 M-E 10:304 30 NBC Qo B 47 20 394 
u MG рс зо дас op |126 38 10 70 |А гт ө 2% SEARCH FOR TOMORROW 0176 1158 158 78 78 A g2 12 жа 
- ) В 33 10 277 -i . 0 ? 
FACTS OF LIFE M-F 113|148 148 ва 88 |A 48 21 402 ||TODAY SHOH-7.30AM 180 | 203 203 99 99 |A 19 302 
M-F 10.00 30 NBC CS B 42 18 352 M-F — T.30A 30 NBC N B 38 18 318 
FAMILY FEUD 179 |174 173 87 87 |A 4.0 15 335 || TODAY SHOW-8.30AM 179 | 203 203 99 99 |А 3.9 18 327 
B ат 17 394 "ib енд8 [50А 30 NBC N B 44 20 369 
SS E $25, о PYRAMID 175|167 167 87 ат |A 47 20 394 
GENERAL HOSPITAL 1тв | 206 206 99 99 ja 7.8 26 вым 10.00A 30 CBS QP B 50 21 419 
M-F 50 ABO 00 š WHEEL OF FORTUNE 176 | 206 207 99 99 |А т.з 30 612 
гоор TONS, е pae n odao 208 99 э Sio 24 alal] voue ano WE МП. Irr] 205 205 99 s |Ë g3 2 602 
GOOD MORNING, AMERICA-830 178 | 201 202 99 99 |А Sio 23 419 M-F 12,309 60 CBS DD B 86 31 721 
1 MTUTHF 8.30A 30 ABC N NE 25 D vl 
2MF ^ 8.304 30 ABC WEEKEND SPECIALS 184 180 93 91 |А .2 15 352 
GUIDING LIGHT свв 0175 | 205 99 9 fA go 25 gm SAT. ООО 30 ABC FV B 47 16 394 
- з 60 
НОТ РОТАТО jo | 147 145 72 n A 32 12 268 Ap ЗАТ 29] 202 9 E Une 2. зард 
MER. 12.008 APRE 06 č ALVIN AND THE CHIPMUNKS зв | 203 201 өт 96 |A 7:0 29 587 
LOVIN 179 | 194 197 95 96 |А 3.6 15 302 SAT.  10.30A 30 NBC CA B в1 29 679 
1 Л H" А E ABC ADD E mo pe AMERICAN BANDSTAND 168 156 83 78 |A 3.9 14 327 
SE 10А МАН SPORTSMAN o 280 "v 160 165 84 5 |А 30 10 21 
MATCH GMADLLYROOD as на 153|156 154 77 76 |A 3.7 12 310 AMERICA ORTSMAI x 
M-F 3.00Р 60 NBC QG B 38 12 318 -  $,00P 30 ABC SA в 22 1 s 
мас NEWS AT SUNRISE с 280 258 168 90 80 fa ra 13 nz BELMONT STAKESO) сво s 202 99 A 50 15 419 
: 14 327 
NBC NEWS DIGEST-DAYTIME 67|200 199 99 99 |A 4.8 17 402 кеу & THE -PRINCE H7 Im 99 Mo d 
МИЕ 2.57P 1 NBC N p 47 16 394 A 12.30P 30 CBS eX, B .6 13 302 
.8 18 402 
NEHSBREAK- 1157 178 | 182 179 вә 87 |A 7.3 29 612 || ВЕТ OF SCOOBY 000 398. 153. еринен! [Г B 
1ЇГЇ5ТА 2 CBS N B 7178 30 654 ЗАТ. C 30A 30 ABC СА B 5.2 19 436 


13 


KEY: A CURRENT REPORT B=SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


^ PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 


2ND JUNE 1984 REPORT 


PROGRAM NAME 


WK START 
# DAY 


WEEKEND DAYTIME CONTD 


BISKITTS. 
SAT.  12.00N 30 CBS 


8065 S PASTO RENNER 1 


30 CBS СА 


30A 
us; Zi rar RUNNER 2 
- 11.00А 30 CBS 


BUGS BUNNY/ROAD RUNNER 3 
SAT. 11.30А 30 CBS 

CAPTAIN KANGAROO-SAT 
SAT. 7.00А 60 CBS 


CBS CHILDREN'S FILM FEST. 
SAT. 1.30P 30 CBS 

“з SPORTS INSIDE OUT(S) 
2 SUN. 5.30P 30 CBS 
CBS EEURTS vu s SAT.(S) 
2 SAT 30P 89 CBS 
E. КАШЫ ай SPEC ED.(S) 
T 4.30P 60 CBS 


CHARLIE BROWN&SNOOPY SHOW 


SAT 8.00A 30 CBS 
DUNGEONS AND DRAGONS 
SAT. 9.304 30 CBS 


FACE THE NATION 
SUN. — 10.304 30 CBS 
Fuit FUNNIES 
8.00A 30 NBC 


REIGN, OPEN TENNIS-SAT(S) 
1S 1.00P 120 NBC 
FRENCH ОРЕМ TENNIS- Sn 
SUN. 9.00A 300 NBC 
IN THE NEWS- 8.26AM 
tin 8.26A 


SA 
IN n. NEWS- SAn 
9.56A 


E 
2 
© 
a 


IN ү НЕМ5-10. EU 
SAT. 10.26А 


IN ne тива 11 ШП 
IN m: AD. 1°, OM 
IN те ieus: i Sm 
3 CBS 
IN THE NEWS- 1.26PM 
SAT. 1.96P З CBS 


15 


TIME DUR NET 06: 


sin 


173 176 


14 
CA 
18 | 198 


18 | 196 


200 
195 


18 | 186 
127 


186 
127 


132 152 


192 


195 
191 


18 |185 187 


38 | 199 200 


160 
186 


38 | 162 
38 | 190 


177 
174 


38 | 185 187 


38 | 199 200 


35 |194 195 


18 | 186 186 


176 
178 


14 | 173 
25 | 177 


24 | 145 165 


KEY: A=CURRENT REPORT B=SEASON AVERAGE 


88 


97 
96 


93 
83 


65 


94 


98 


93 
95 


92 
92 


94 


98 


96 


93 


88 
89 


72 


NO. OF | PROGRAM 
STATIONS | COVERAGE 


E 
WK 1 WK 2|WK 1 WK 2 


87 


98 
96 


93 
83 


79 
97 


97 
97 


94 


98 


93 
94 


>> QOL P> m» 


> > OI» >w 


C шьш» WPP VPOP 


m 


an ansa ww 


Ll bono oum oo 


ann к 


о P£ оюомю лро 
b о оошо орі 


PN BoGUO эээ фо лоот 
So nbw ouo miuwr- 


HOUSEHOLD AUDIENCES 


AVG. AVG. 
AUD. SHARE AUD. 
% % (0000) 


ПИШЕТ 
PROGRAM МАМЕ 8 | STATIONS | COVERAGE 
wK $ 
му М. our мет PIRE wai мкг wk i wk 2 
327 || LITTLES 38 A 4.4 18 369 
302 $АТ. 10.30А 30 ^ВС СА B 5.6 20 469 
352 || MEET THE PRESS A 2.1 8 176 
402 2 SUN. 12.30P 30 NBC "M B 2.9 9 243 
461 | | MENUDO- 10:25AM 38 A 46 20 385 
469 SAT. 10.25A 4 ABC CN B 5.7 21 478 
444 | | MENUDO- 11:55AM. 20 A 4.7 18 394 
436 SAT. 11.55A 4 ABC CN B 5.0 18 419 
75 || MICHIGAN 400(S) A 46 15 385 
109 | 2 SUN. — 1.00P 210 CBS SE 
201 || MR. T 38 A 5.9 23 494 
226 SAT. 11.00А 30 NBC CA B 7.7 27 645 
344 MONCHHICHIS 21 A 2.4 20 201 
SAT. 8.00А 30 ABC CA B 3.2 21 268 
327 || NBA RAMEE, GAME 6(S) A 11.4 3 955 
15! 3.37P 146 CBS SE 
310 Me SA XR LEAGUE PRE GAME 10 A 5.8 22 486 
SAT. 3.00Р 16 NBC SC B 9.1 19 427 
151 i SAT. 1.00P 17 
NBC MAJOR LEAGUE BASEBALL 10 A 7.8 26 654 
260 1 ЗАГ. 3.16P 176 NBC SE B 7.0 24 587 
369 1.17P 164 
486 vic dm LEAGUE GAME-2 3 197 96 |A T3 21 612 
218 s 4.00P 197 NBC SE B 6.4 19 536 
277 || NEM FAT ALBERT SHOW 23|145 165 72 86 |A 3.0 11 251 
184 SAT. 1.00P 30 CBS CA B 4.0 13 335 
268 || NEW SCOOBY & SCRAPPY DOO 21|197 197 99 99 |A 3.9 20 327 
360 SAT. 9.00A 30 ABC CA B 4.8 21 402 
ONE TO GROW 0N-8:28AM 25|189 185 295 94 |A 2.9 22 243 
285 SAT. B.28A 2 NBC CN B 4.1 25 344 
ONE du GROW lz 8:58AM 38|194 192 97 96 |A 3.3 21 277 
176 8.58A 2 NBC CN B 4.9 24 411 
277 || ONE TO GROW ON-10:28AM 36 | 208 208 99 99 |A 6.9 30 578 
327 ЅАТ. 10. 28А 2 МВС CN B 8.6 31 721 
436 || ONE TO GROW 0N-10:58AM 38| 202 200 97 96 A 6.6 27 553 
318 SAT. 10.58А 2 NBC CN B 7.8 28 654 
377 |! ONE TO GROW 0N-12:28PM 23|169 150 80 77 A 4.7 17 394 
402 SAI, 12.28P 2 NBC CN B 5.2 18 444 
411 | | РАС-МА! 38|199 198 99 99 |A 4.0 19 335 
os | SATS 9.304 30 ABC CA 8 51 20 427 
277 || PRO "m ERS SPRING TOUR 4| 179 91 A 3.8 13 318 
285 1 SAT 2.30Р 90 ABC SE B 4.0 14 335 
377 P Тонн R ADVENTURES 37|196 193 96 95 |A 4.5 18 377 
11.00А 30 ABC CA B 5.5 19 461 
243 
335 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


16 PROGRAM AUDIENCE ESTIMATES (ALPHABETIC) 2ND JUNE 1984 REPORT 
NO. OF | PROGRAM | HOUSEHOLD AUDIENCES NO. OF | PROGRAM | HOUSEHOLD AUDIEN 
CES 
DAE EE STATIONS | COVERAGE ae suc] PROGRAM NAME STATIONS | COVERAGE p ЕГЭ 
мк START E| AUD. SHARE AUD. | WK START Я ИШ 
* DAY TIME DUR мет ика wkejwkiwk2|Ý| % >% (0900) # DAY TIME our мет ка wk elwe a wk 2l $| x (Юй 
WEEKEND DAYTIME CONTD || 
пса ас 38 | 193 193 98 98 |A 2.9 19; 243. 
SAT. 30 ABC CA B 4.0 20 335 
puc mE AMAZING CUBE 38 |199 199 99 99 |A 4.8 21 402 
10.00A 30 ABC CA B 6.0 22 503 
SATURDAY SUPERCADE 38 |196 196 96 96 |A 3.2 19 268 
SAT. 8.30A 60 CBS CA B 49 23 411 
SCHOOL HOUSE ROCK-8:25AM 21 |189 189 95 95 |A 2.7 21 226 
8.25А 4 ABC CN B 3.8 23 318 
SHIRT TALES 38|198 196 97 96 |A 3.2 21 268 
SAT. 8.30A 30 NBC CA B 4.5 23 377 
SMURFS I 38 |209 209 99 99 |A 4.7 24, 394 
SAT. 9.00А 30 NBC CA B 6.2 27 520 
SMURFS lI 38|209 209 99 99 |A 6.1 29 511 
SAT. 9.30A 30 NBC CA B 7.9 31 662 
SMURFS III 38|209 209 99 99 |A 7.0 31 .587 
SAT.  10.00A 30 NBC CA B 8.6 31 721 
SPIDERMANA. РА 37 |170 151 85 72 |А 4.6 18 385 
30 МВС СА B 5.6 19 469 
SPIDERMAN/HULK КА 34|169 149 85 71 |А 5.0 18 419 
SAT.  12.00N 30 NBC CA B 5.7 19 478 
SPORTSBEAT 16 144 78 |А 2.1 7 176 
2 SAT. 2.00P 30 ABC SC B 2.9; 9 243 
SPORTSWORLD 22|172 174 89 89 |А 4.4 12 369 
SUN. 4.00P 120 NBC SA B Si 13 427 
SUNDAY MORNING 36|172 173 95 95 |A 3.8. 19 318 
SUN. 9,004 90 CBS N B 4.6 20 385 
ТАНДЫ LORD OF-JUNGLE 18|194 195 96 97 |A 3.6 16 302 
.  10.00A 30 CBS CA B 4.7 17 394 
THIS WEEK-! Үр BRINKLEY 34|173 169 95 94 |A 3.7 14 310 
БЫ. 1.30А 60 ABC N B 3.8 12 318 
THUNDAI 29|135 113 77 65 |А 3.7 14 310 
EU 12.30P 30 NBC CA B 5.0 16 419 
0, 5s OPEN GOLF -SAT.(S) 202 99 |A 5.5 17 461 
2 $АТ. 2.30P 240 ABC SE 
U.S. OPEN GOLF-SUN.(S) 202 99 |А 6.3 18 528 
2 SUN. 2.30P 240 ABC SE 
\% ИРЕ TRIALS-SAT.(S) 200 98 A 3.8 12 318 
4.00Р 62 ABC SE 
T FOOTBALL 15 | 186 95 A 4.0 11 335 
1 SUN. 2.30P 213 ABC SE B 5.5 15 461 
RESTOKSTER E SAT(S) 189 97 ^ 2.6 8 218 
1 SAT 00Р 90 CBS SE 
WESTCHESTER Tassie SUN(S) 200 99 A 4.3 14 360 
. 1.00P 157 CBS SE 


KEY: А. CURRENT REPORT 8 = SEASON AVERAGE 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


^s Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.MON. JUNE 4, 1984 


8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE * 

AVG. AUD. BY А HR. € 


TOTAL AUDIENCE 1 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 1 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY 4 HR. % 


= x m m = 


TOTAL AUDIENCE í 
(Households (000) & 96) 


ABC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE 
AVG. AUD. BY М HR. š 


TOTAL AUDIENCE { 
(Households (000) à %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY W HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY И НЕ. % 


кә ж m m = 


TV HOUSEHOLDS USING TV WK. 1| 49.3 
See Def. 1 WK. 2 


47. 47.3 47.7 | 48.9 | 50.6 55.5 | 57.8 | 58.9 58.6 | 58.6 | 58. 5! 


19,780 
23.6 
(SD) (ОР). ABC MONDAY NIGHT BASEBALL 
CINCINNATI VS LOS ANGE 
MULTI-SEGMENT letter СОР (ОР: E 
8,800 
10.5  8.4* 9.4* 11.0* 10.5* 10.7* 11.4* 
18 16 * 18 * 19 * 17 * 18 * 19 * 
8.1. аааз | 9:99 ШИЕ 11.5 — 10.7 10.2 10.7.1 10:7. 11:15 11.8 
16,340 12,910 13,070 15,500 
19.5 15.4 15.6 18.5 
e SCARECROW а шз. KING — ONE DAL AT A NEWHART — CAGNEY а LACEY — 
(RX50) i (m са) 
12,070 10,980 11,480 12,150 
14.4  13.2* 15.5* 13.1 13.7 14.5  14.3* 14.8* 
27 25 * 20 * 22 22 24 23 * 25 * 
19.1 14.4 15.5 15.5 12.7 13.5 13.1 14.2 13.9 14.7 14.6 14.9 
17,770 21,620 
21.2 25.8 
<— TV BLOOPERS & PRAC. JOKES — —— NBC MONDAY NIGHT MOVIES —— 
(RXSD) BORN к 
12,400 
14.8 14.4* 15.1* 16.2 14.6* 16.6* 16.8* 16.9* 
27 27 = 27 27 25 * 27 27 * 29 * 


13.8 15.1 14.8 15.4 14.2 14.9 16.4 16.7 17.0 16.6 17.2 16.6 


7,540 19,020 


9:0 22.7 
(1) <——— АС MONDAY NIGHT BASEBALL. — _ 
(50)-0Р ТТИ Ый oN 
NULTI-SÉONENI TELECAST (OP (oP) 
7,370 8,970 
8.8 10.7 8.6* 10.9* 11.6* 12.0* Tip 
19 19 ат" 20 * 20 * 20 * 20 * 
9.0 8.3 8.4 19:512 21:99 21:5 o: 11.9. 12:25*31:9 U 1356 
S359 14,830 15,920 17,430 
17.7 19.0 20.8 
ся а & MRS. KING — ONE DAY AT A NEWHART — CAGNEY à LACEY 2» 
(RCSD) TINE (ау а) 
11,730 12,650 13,740 13,410 
14.0 13.4* ШЕ” 15.1 16.4 16.0  15.6* 16.3* 
28 28 * AB" 27 28 28 20 d 29;* 


19.9 à 13.9 14.4 14.8 14.5 15.6 15.9 17.0 15.5 15.6 16.3 16.4 
E pO 


E BLOOPERS & PRAC, JOKES — unb Шен WONDAY MOVIES —— 
ЕЙ ANGEL DUSTED(R) 


11,480 13,990 

19.7 12.9* 14, s 16.7  14.7* 16.3* 17.9* 18.3* 
27 209 28 * 29 26 * er * 30 * Жа * 

12.4 13.3 141 14.9 14.3 15.1 16.0 16.6 17.3 17.3 18.3 18.3 


(iS УСК ВО а, -РАЕ,АВС,МШ.Т1-5ЕбМЕМТ TELECAST Кш V енсе n А. 


А-3 


ЕМЕ. МОН. JUNE 11, 1984 


t Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.TUE. JUNE 5, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 : E : 9:45 10:00 10:15 10:30 10:45 
RE MAE d) í z 10,890 14,250 12,230 
louseholds .5 13.0 17.0 14.6 
FOUL UPS, THREE'S COMPANY а HOTEL —— e———— HART ТО HART ——V 
ABC TV н (А008250) (в)(50›)  ] 
(RAXSXSD) 
Maara ME í 8,630 9,220 9,300 š 8,630 
louseholds x y š .0* а . .3* .4* 
ү SHARE OF AUDIENCE % d a E ns un de à B 
AVG. AUD. BY М HR. % 10.2 10.5 10.3 11.6 10.9 11.0 10.8 11.8 10.3 10.3 10.1 10.6 
E Bat A SG í 13,320 18,690 
s . 
CBS REPORTS e CBS TUESDAY NIGHT MOVIES ——ə—a. —o  Ə  əy>i a 
E Ü BS TV Бан TWO LIVES OF CAROL LETNERCR) 
AVERAGE AUDIENCE { 8,880 11,310 
K (Households (000) & %) 10.6  10.1* ESIE 13:5 32575 13.6* 14.2* ТЗТ" 
SHARE OF AUDIENCE % 20 20 * АЫ 23 220 29 * 24: *. 255% 
AVG. AUD. BY у HR. % 10.0 10.1 10.9- 9178. 12.1 13:09 83:8 1374 14.0 14.4 14.1 13.3 
1 TOTAL AUDIENCE í 17,930 16,260 15,340 
(Households (000) & %) 21.4 19.4 18.3 


— A ТЕАИ M — RIPTIDE —— — REMINGTON STEELE —— 


N BC TV (в)(50) (R) 


AVERAGE AUDIENCE { 12,570 11,560 
(Households (000) & %) 15.0 14.1* 15.9* 13.8  13.2* 14.9* 14.1  14.5^ 13.8* 
SHARE OF AUDIENCE % 20 — 28* 30* 23 23+ 24* 25 — 25* 25 * 
AVG. AUD. BY М HR. € 13.6 14.6 15.8 16.0 12.8 13.7 14.1 14.5 14.3 14.7 14.1 13.5 
ОТА. MEME aN { 9,800 10,140 14,250 15,250 
"mt 12: 17.0 18.2 
- THREE'S COMPANY —— HOTEL —— 9 a TO HART —— 
ABC TV (в) (в)(50) (R) 
(А 
AVERAGE AUDIENCE 7,630 8,720 9,640 10,560 
(Households (000) & %) 9.1 10.4 11.5 11.15 12.0* 12.6  12.6* 12.5* 
SHARE OF AUDIENCE % 18 20 20 | Bate pua abe ^ Fr 
W NAV AUD. BY WO HR. X - ОВ ШЫ 11.0 ao 11.2. Unas 123125 12:8. (32.4 112$ 
E TOTAL AUDIENCE. í 10,310 28,410 
(Households (000) & %) Ж : 
NBA CHAMPIONSHIP GAME 7 
CBS TV " DATO VS. BOSTON 
E 59:00-11:53) 
AVERAGE AUDIENCE f 6,450 16,170 
(Households (000) & %) ENSIS s. 7.5* 19.9 14.7* 18.1* 19.3* 21.1* 
K SHARE OF AUDIENCE % l6 17" MM - | U 30 * 32 * - 535 я 
AVG. AUD. BY М HR. % so S LT.s [25:52 36:10 7:22. iso. 2 8 11:9 20а (2158 
2 mE T 16,760 15,500 17,100 
(Households (000) & %) 20.0 18.5 20.4 
ATEAN — — W — r —— e REMINGTON STEELE —— 
NBC TV ()(50) (RCSD) (R) 
AVERAGE AUDIENCE f 12,150 11,980 12,320 
(Households (000) & %) 14.5 13,4* 15.7* 14.3 13.7* 14.9* 14.7 15.0* 
SHARE OF AUDIENCE % 29 — 28* 30* 24 24* 24* 2 —25* 
AVG. AUD. BY W HR. X — Eo. 14.1 а 55 1373 14.2 Raa таа 149 15.1 


U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


n EVE.TUE. JUNE 12, 1984 


M$ Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.WED. JUNE 6, 1984 


7:00 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 

(Households (000) & 96) 
SHARE OF AUDIENCE % 
AVG. AUD. BY '& HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE í 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY М HR. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY & HR. % 


= = m m ж 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY МНЕ. % 


TOTAL AUDIENCE { 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households Үт %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY У HR. % 
TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK. 2 


ю ж m m = 


U.S. TV Households: 83,800,000 
А-1 


EHIEHEHEH ЕНЕ ЭЕ | 
45.3 146.6 | 46.8 | 48.1 48.5 | 49.6 | 51.0 | 51.9 56. 


8:00 8:15 8:30 à 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


16,170 22,460 
19.3 26.8 
—— FALL. GUY m — ABC WEDNESDAY NIGHT MOVIE. —— 
(R50) MOMENT TO MOMENT 
(S0) 
10,890 12,570 
13.0 11.4* 14.6* 15.0 14.4* 15.9* 18те 14.5^ 
24 22 26 * 26 25 * 20r 26 * 26 * 
11.0 11.9 13.7 15.4 14.3 14.5 15.6 16.1 15.3 14.9 14.7 14.4 
14,670 23,380 
19-5 27.9 
LIONS OF ETOSHA NBA CHAMPIONSHIP GAME 4 
Fe gs b 
10,310 10,980 
12.3 12.0* 10:5" IRE 11.2* 11.8* 11,8* 12.4* 
23 290% 23 s 24 20 * 20 * 19 * 22i '* 
11.7 12.3 12.5 12.6 10.9 11.5 11.5 12.2 116 10.9 12.0 12.9 
14,160 12,230 14,670 
16.9 14.6 17.5 
FACTS OF LIFE DUCK FACTORY — ST. ELSEWHERE —— 
(в) ($0) (в) 
11,900 10,220 10,890 
14.2 12.2 13.0 12.8* 13.2* 


23 
19.6 14.7 12.2 12.2 19.4 13.2 13.1 13.2 


14,920 21,960 
17.8 26.2 
— FALL GUY ——  — ABC WEDNESDAY NIGHT BOV IE — 
(C50) TONORROH S. CHILDCR) 
10,390 12,230 
19,4 11.6* 13.3* 14.6 12.4* 13.T* 15.5* 16.7* 


25 2 
11:0 12.2 — 19.7 13.8 19.4 12.4 13.3 14.1 15.4 15.6 16.6 16.9 
17,350 


+ CBS WEDNESDAY NIGHT MOVIE. — n — 
A TAE OF (Dio сїтї) 


7,460 
8.9 8.8* 8.5* 8.8* 8.8* 9.1* 9.5* 
16 18-5 т * 16 * 15 * 16 * TN 
8.8 8.8 8.7 8.2 9.0 8.7 8.9 8.7 9.0 9.2 9.2 9.8 
13,410 15,590 13,240 15,000 
16.0 18.6 15.8 17.9 
<—— REAL PEOPLE 5 FACTS OF LIFE — DUCK FACTORY он ОТ. ELSEWHERE — — 
(RXS0) а) tR) 
9,050 13,070 11,310 10,890 
10.8  10.0* 11.57 15.6 13.5 13.0  13.6* „ ent 
20 * TE 28 gr zi 


2 24 23 23 
9.7 10.4 115 11.5 14.8 16.4 13.4 13.6 13.8 13.3 12.6 12.1 


59.5 57 5 54.1 
57.6 57.8 | 56.7 54.2 
For explanation of symbols, See page A. 


ЕМЕ. МЕО. JUNE 13, 1984 


es Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.THU. JUNE 7, 1984 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY '4 HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & 9) 
SHARE OF AUDIENCE 
AVG. AUD. BY '& HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY 1⁄4 HR. 


= x m m ж 


TOTAL AUDIENCE 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY М HR. 


TOTAL AUDIENCE 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE 

AVG. AUD. BY ⁄4 HR. 


TOTAL AUDIENCE 
(Households (000) & 96) 


NBC TV 


AVERAGE AUDIENCE 
(Households (000) & 96) 

SHARE OF AUDIENCE 

AVG. AUD. BY у HR. 


юю х mm x 


TV HOUSEHOLDS USING TV WK. 1 
WK. 2 


(See Def. 1) 


U.S. TV Households: 83,800,000 


A-9 


{ 


{ 


% 
% 


{ 
{ 


% 
% 


{ 


% 
% 


{ 
{ 


% 
% 


{ 
{ 


% 
* 


{ 
{ 


% 
% 


45.8 145.7 |46.9 47.5 |49.5 55.5 | 56.6 | 57.9 | 58.4 56.6 
45. 45.9 [47.6 47. 9. $5.7 | 57.6 | 58.2 | 58.5 58.7 


8:00 8:15 8:30 8:45 B d B 9:45 10:00 10:15 10:30 10:45 
12,150 17,680 
14.5 21.1 
ABC MOVIE SPECIAL-THU — — — 20/20 — 
 CROSSED SMORDS(R) 
5,780 12,820 
6.9 — 6.3* 6.7* 7.0* 7:8*° 28:520 15.2% 15.4* 
13 13 * 1335 1$ * 13 * 28 Bras 29 * 
6:67. 6% #65 6.8 КО ТТ 7.5 81_ 141169158 014-9 
17,930 20,110 14,330 
21.4 24.0 17.1 
— АНШИ, Р.1. — — sim 5 SION —— e KNoTS LANDING —— 
m 
12,740 15,420 9,640 
1572. 13.75 16.7* 18.4 ITA 19:2* 11.5 12.1* 10.8* 
30 28 * 32182 4 32 * 33 *. el 21 * 20 * 
12.7 ARR: 17.16 17:0 819099. 19.3. 199 13:199 11:2. 10,829 10:8. 
12,070 те, e 13,410 13,490 16,760 
14.4 5:3 16.0 16.1 20.0 
GIMME А BREAK "al TIES CHEERS NIGHT COURT — HILL STREET BLUES — 
(R) (RXSO) eq aq R) 
10,480 10,890 11,650 11,560 12,150 
12.5 13.0 13.9 13.8 14.5  14.4* 14.6* 
26 25 25 24 27 26 * 20 N 


12:017 13:07 12.5 13.4 14.0 13.9 13.0 14.5 14.2 14.5 14.6 14.6 


14,330 19,690 
23.5 
REAGAN N — LOTTERY 20/20 
ХОС) "m «р! in" 
8,800 13,740 
5 1.9*. 11.25 16.4  16.1* 
l4 I9: ^. 132. 29/* 
8.1 10.6 11.8 15,5 16.3 
20,360 13,490 
24.3 16.1 
О — — SIMON. & SIMON. —— KNOTS 
eium Irene 
DTE 
1 15,340 NS 
z < . . . 17.1* 19.1* 10.6  11.3* 
31 29. * 321a Дор 20: * 
12.6 14.6 ЧТ 19.2. 140 1751 18.6 19.6 12.0 10.9 
11,730 13,660 14,920 12,820 15,170 
14.0 16.3 17.8 15.3 18.1 
GINE A FAMILY TIES CHEERS. NIGHT COURT nt ШЕТ. 
А М (®)(50) (R) (R50) 
з 
(е. R ) 8 т dem 
0,480 11,980 12,650 10,980 10 
" 14.3 15.1 13.1 42.4 d2:1* 


26 26 22 24 22 d 
13.0 13.9 14.6 15.0 15.3 13.3 13.0 11.2 13.1 


For explanation of symbols, See page A. 


ЕМЕ ТН JUNE 14 1994 


кю Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.FRI. JUNE 8, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 E E + í 9:45 10:00 10:15 10:30 10:45 
шиш. { 10,560 11,150 14,250 16,340 
louseholds. 12.6 13.3 17.0 19.5 
BENSON WEBSTER — e—— —— BLUE THUNDER —— —— HATT HOUSTON —— 
ABC TV (в) (8050) (R50) 
AVERAGE AUDIENCE. 8,550 9,970 9,970 12,150 
(Households (000) & %) 10.2 11.9 1.9 11.2* 12.6* 14.5  14.3* 14.6* 
ү SHARE OF AUDIENCE % 23 25 23 ЖЫ 24 * 27 26 * P fes 
AVG. AUD. BY 4 HR. % 9.4 11.088 21.9. 12.5 . 129009 Mi.5 1222 13.0. таса (4.4 14:6. 1467 
TOTAL AUDIENCE í 11,400 
Е (Households (000) & %) 13.6 
— DUKES OF HAZZARD — 
E CBS TV Ей 
AVERAGE AUDIENCE í 
K C SHARE OF AUDIENCE 
% 3 
AVG. AUD. BY А HR. % 10:19 10:3. iia 2.3. 11:9 (10:9) "1209; (13-3 
1 TOTAL AUDIENCE í 14,920 
окен awas, тё MOVIE OF THE WEEK-FRIDAY 
— i ^ — 
NBC TV “ше 
AVERAGE AUDIENCE 720 
(Households (000) & %) 10.4 8.7* 10.2* 11.0* 11.8* 


SHARE OF AUDIENCE % 
AVG. AUD. BY '& HR. % 


@ ЛАА O à X) í 11,310 11,980 14,250 15,750 
13.5 14.3 17.0 18.8 
BENSON WEBSTER — BLUE THUNDER ——— — MATT HOUSTON ——— 
ABC TV (R) (в)(50) (R)SD) (а) 
AVERAGE AUDIENCE 9,720 10,730 10,310 12,650 
(Households (000) & %) { 11.6 12.8 122353 Б 13.0* 15.1  15.1* 15.1* 
SHARE OF AUDIENCE % 26 21 54 25 * 20 25. В 29 * 
W AvG AUD. BY 4 HR. % а 12,0 12.5 7 19.1. 11.0. 12.0. 32.9 13.39 Da. 19,4 15.9 14.9 
E TOTAL AUDIENCE — f 10,560 12,740 10,640 
(Households (000) & %) 12.6 à > 
CBS TV LL DUKES or HAZZARD M — DALLAS MÀ гон пиг 
E (RX(50) (R) 
AVERAGE AUDIENCE f 7,460 8,800 7,960 
(Households (000) & %) 8.9 в,а" 9.5* 10.5 9.9* 111*  $.5  9.6* 9.4* 
K CSHARE OF AUDIENCE ж 1$ 19* 20* 20 20% GU 581 18% 18 * 
AVG. AUD. BY М HR. % Е 9. €» оз 9 T 154. 0.0 9.3. 9:65 В 
2 TOTAL AUDIENCE { 9.130 1:080 
(Households (000) ) 10. Д 
амт .————к\бити WEEK-FRIDAY — — — ——4 
NBC TV (C80) DRACULACRO 
AVERAGE AUDIENCE 6,620 8,210 
(Households (000) & 9) 1.9 т.4к 8.9^ 9.8 9.2* 9.2* 9.9 10.7^ 
SHARE OF AUDIENCE % d у: И, |: n 19 * 
AVG. AUD. BY V, НЕ. X Es 5078 #2 9.1 9.1 9.6 10.1 10.8 10.6 
TV HOUSEHOLDS USING IV WK. 1 
(See Def. 1) WK. 2 


0.5. TV Households: 83,800,000 


ii EVE.FRI. JUNE 15 1984 


Ku Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. JUNE 9, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 13,830 16,340 15,170 
19.5 18.1 


(Households (000) & %) 16.5 
———т.). HOOKER ——— e LOVE BOAT —— e FANTASY ISLAND — 


ABC TV (90050) (RXSD) (а) 


AVERAGE AUDIENCE í 10,140 12,320 11,060 
(Households (000) & %) 12.1 _ 11228 13:0% ШТ 13.5% 15.98 213220 01917 19:99 
ү SHARE OF AUDIENCE % 27 26 * 28 * 30 28 * g1* 27 26 * en 
AVG. AUD. BY ⁄ HR. % 10.6. 112288 13.22 12764 © ENE 15.8 1311 13:1 219,44 11322 
E emen ii) T *is йу 
louseholds 5:9 ` 
MAMA Nra — ə CBS SATURDAY NIGHT MOVIE — 
E C BS TV THE JAZZ SINGER(R) 
(50) 
AVERAGE AUDIENCE 3,850 5,610 
K (ооой (000) & %) 4.6 6.7 4.5* JM [d ТТ” 8.7* 
SHARE OF AUDIENCE % i 14 10 * 12 * 13 * 15 * 18 * 
AVG. AUD. BY М HR. % DONEC а.а А mde 6:0 26.6 (26:6 тво ати віт 
1 TOTAL AUDIENCE í 10,060 10,640 9,970 8,800 10,480 
(Households (000) & %) 12.0 12.7 11.9 10.5 12.5 
DIFF'RENT SILVER SPOONS — MAMA'S FAMILY — PEOPLE АЕБ. e——— —— ROUSTERS —— 
N BC TV ЗТКОКЕЅ-ЅАТ. (R)(5D) (а) FUNNY 
(R) (R) 
AVERAGE AUDIENCE { 8,380 9,300 8,130 7,370 7,210 
(бесин (000) š %) 10.0 п 9.7 We m e: T 
IENCE % 23 4 20 7 
AVG. AUD. BY А НВ. € Эа ДО Пот TLS SE arp? бт 9,0 8:0 83 U gs 924 
TOTAL AUDIENCE 
Mes die Í E E iim 


ABC TV : "enc (0050) (RT 


AVERAGE AUDIENCE 8,970 10,810 9.970 
(ошмш (600) & 1) ШОП  9.7* 11.7* 12.9 12.3" 13.4" 11.9 11.1* 12.6* 
A OF AUDI n * 24 23 * 26 * 26 25 * 26 * 24 22 * 26 * 
W AVG. AUD. BY ú HR. х 1 9121 10.2. 1р3 101 120 12.0. 13.2 — 13/6 10 11:3. 124: 20:8. 
E A ШИНЕ í ў EM 16,090 $ 
louseholds (000) ) B 19.2 
MAMA MALONE am CBS SATURDAY NI GHT- £ —— — À— 
E CBS TV E THE FRISCO КИЕ) 
AVERAGE AUDIENCE ( 4,270 8,380 
(Households (000) & X) 5.1 10.0 6.7* 9.7* 11.25 11.0* 11.2* 
K SHARE OF AUDIENCE x 12 20 15 * 20 * 25 * 22 * 23 * 
AVG. AUD. BY & HR. % сы КЕЕ то Гоя а юш 153. 11.0. 10.9. 1133 йз 
2 "TOTAL AUDIENCE í 10,390 10,310 9,720 9,720 8,970 
(Households (000) & %) 12.4 12.3 11.6 11.6 10.7 
1 ,. DIFFERENT — SILVER SPOONS MAMA'S FAMILY [NOT IN FRONT] — + I 
NBC TV ° KO о Б" СШ 
AVERAGE AUDIENCE { 8,630 8,630 6,700 
(Households (000) & %) 5.4" 10.3 10.3 8.0 — 8.2* 7.7* 
SHARE OF AUDIENCE % 14 * 24 16 16" 16 * 
5. 


AVG. AUD. BY М HR. % 5;@ 
TV HOUSEHOLDS USING TV WK. 1 
See Def. 1 WK. 2 


U.S. TV Households: 83,800, For explanation of symbols, See page A. 
(1)NBC MAJOR LORD OAME-2, BALTIMORE VS N.Y.YANKEES & CHICAGO WHITE SOX VS OAKLAND,NBC,MULTI-SEGMENT 
A-I3TELECAST EVE.SAT. JUNE 16, 1984 


Kw Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SAT. JUNE 9, 1984 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE í 2,680 
(Households (000) & %) 3.2 


L3 

WEEKEND. 

ABC TV ие 
SAT. 

AVERAGE AUDIENCE 1 2,600 
(Households (000) & 96) 3.1 

SHARE OF AUDIENCE % T 

AVG. AUD. BY & HR. % 3.1 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE % 

AVG. AUD. BY % HR. % 


TOTAL AUDIENCE í 10,980 
(Households (000) & %) 13.1 


— SATURDAY NIGHT —,— a 
(11:30-12:49АМ) 
N BC TV (SUSTAINING 12:49-1:00АМ) 
AVERAGE AUDIENCE í 6,120 
(Households T.3 8.4* T: X 6.0* 


(000) & X) 
SHARE OF AUDIENCE % 23 23 * 23 * 2339 
AVG. AUD. BY '& HR. % 8.6 8.1 7.6 6.6 6.0 5.9 


= x= m m = 


TOTAL AUDIENCE 
(Households (000) & %) í 4,270 


ABC TV d 


AVERAGE AUDIENCE 
omes 23) (^ 30d 
SHARE ОР AUDIENCE X — ji 


AVG. AUD. BY А HR. 510 


TOTAL AUDIENCE í 
(Households (000) & %) 


CBS TV 


AVERAGE AUDIENCE { 

(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY 4 HR. % 


TOTAL AUDIENCE { 10,560 
(Households (000) & %) 12.6 
— SATURDAY NIGHT ——— 
NBC TV соо 7) оону 


AVERAGE AUDIENCE 
(Households (000) & %) 

SHARE OF AUDIENCE * 

AVG. AUD. BY У HR. % 


TV HOUSEHOLDS USING TV WK. 1 19.0 | 16.6 | 15.2 
See Def. 1 WK. 2 21.2 | 18 1 
U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


EVE.SAT. JUNE 16, 1984 


тә x m m = 


кж Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. JUNE 10, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE í 13,990 пиво 8,040 
Households (000) & х . 6 
раан adi ABC MOVIE SPECIAL-SUM. «—— HARDCASTLE а MCCORMICK — 
ABC TV THE BAD NEWS BEARS (RMSD) 
бо TO, JAPANCA) 
AVERAGE AUDIENCE 6,790 3 8,130 5,450 
(Households (000) & %) 8.1 6.9* E TUS 8.6* SS MEE 10:2* 65. в" 6.4* 
SHARE OF AUDIENCE % 17 16 * 16 * е 18 * 1939 ЧТ 17 * ipe R le * 1o * 
W va AUD. BY W HR. % 6.6... ота тв 88, 8:5.» аа s 8.8 9.7 10.6 9.8 ба 6 4 16:53 176: 
TOTAL AUDIENCE 18,020 11,310 10,060 14,410 15,670 17,930 
E (Households (000) à %) 21.5 13.5 12.0 17.2 18.7 21.4 
«———@ MINUTES — AFTERMASH FOUR SEASONS JEFFERSONS ALICE <— TRAPPER JOHN, N.D. — 
E CBS TV (R) (50) a  ] 
RA 9,390 8,800 12,150 13,320 13,910 
гюнню ба) { EU 15.0* Ens* 112 10.5 14.5 15.9 16.6  16.3* 16.9* 
K SHARE OF AUDIENCE % 36 34 * JUNE 21 26 27 30 29 * E 
AVG. AUD. BY 'K HR. % 14.0 15.9 17.5 17.0 11.2 11.2 10.4 10.7 13.6 15.4 15.4 16.3 15.8 16.8 17.1 16.8 
1 TOTAL AUDIENCE í >ш m 29819 
О tv — FATHER may ——  — KNIGHT RUDER вс SUNDAY NIGHT ОЕ —— 
N BC TV (а) (RXsD) JOE DANCERCR) 
9,640 12,740 
mend YC { NP 3.4* А051 11:50 804 12.6% 15.2 13.67 14.5% 16.25 16.25 
SHARE OF AUDIENCE. % 8 eL S 525 22 ^ AEN nu 25 * 25/5 


Й 29 * 30 
AVG. AUD. BY W HR. X — 3.2 3.5 3.7 '4.3 9.7 11.0 12.0 13.2  13.? 13.9 14.4 14.6 15.8 16.6 '16.7 15:8 


TOTAL AUDIENCE 
(Households (000) & %) { s 135240 E. 
— RIPLEY'S BELIEVE IT-NOT — e— HARDCASTLE & MCCORMICK — —— ABC SUNDAY NIGHT NOVIE ———— — —— ——, 
ABC TV (а) (RYCSD) THE RIG rix 
AVERAGE AUDIENCE — 9,390 А тит 
(Households (000) & %) { 1:90 ET TA 8.2* 11,2 10.2* 19.9* 15.1  14.7* 15.3* 15.0* 15.4* 
SHARE OF AUDIENCE X — [5^ 137% ire rg Ae e es 2r» 2? * a 
№ А.А. Вун X j| ва 80 И 107 по 156 144 150 153 15.3 14.9 15.2 15.2 15.6 
TOTAL AUDIENCE — (7 18,020 10,560 9,550 14,160 15,670 18,690 
Ë (Households (000) & %) 21.5 12.6 11.4 16.9 18.7 22.3 
CBS TV e—— 60 MINUTES — AFTERMASH FOUR SEASONS JEFFERSONS ALICE — TRAPPER JOHN, M.D. — 
E (л) (50) (а) (а) (R) 
AVERAGE AUDIENCE f 13,580 8,880 7,960 12,070 13,580 14,330 3 
K Households (000) & %) 16.2 15.6* 16.8* 10.6 9.5 12.4 16.2 17.1  16.8* 17,4* 
SHARE OF AUDIENCE X — 35 35 * 36 * 22 18 26 28 зї 30* 32 * 
ANG. AUD. BY W HR. % 14,9 16.3 17.1 16.4 10.6 10.6 9.3 9.8 13.3 15.5 15.8 16.7 16.6 17.1 из 174 
2 REI ü 12570 15,250 
(Households (000) & %) 6.0 15.0 18.2 
—— FATHER MURPHY —— — KNIGHT RIDER —— — NEC SUNDAY NIGHT NOVIE —— 
NBC TV (в) (RSD) FAMILY REUNION(R) 
AVERAGE AUDIENCE 3,180 9,220 8,800 
(Households (000) & %) $8 ss алк 11.0  9.9* 12.05 10.5  10.1* 10.3* 10.8* 10,85 
SHARE OF AUDIENCE % 8 6 9* 00528 20 2) | Ju tigre 18 * 20 * 20 * 


AVG. AUD. BY ⁄ НЕ. % 3.6 3.4 3.8 4.4 9.4 10.5 EXT 123 10.0 10.1 10.1 10.6 41.1 10.6 10.9 10.6 


. ТҮ Households: 83,800,000 For explanation of symbols, See page A. 


"T EVE.SUN. JUNE 17. 1984 


^" Nielsen NATIONAL TV AUDIENCE ESTIMATES EVE.SUN. JUNE 10, 1984 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE í 3,100 
(Households (000) & %) 9.7 


ABC 
ABC TV Ld 
AVERAGE AUDIENCE 2,850 


(Households (000) & %) 3.4 
SHARE OF AUDIENCE % 8 


W AG AUD. BY Y HR. за ————— 
TOTAL AUDIENCE ү 4,780 
Ë (Households (000) & %) 5.7 
ces 
SUNDAY. 
Е CBS TV WE 
AVERAGE AUDIENCE f 4,610 
K Households (000) & %) 5.5 
SHARE OF AUDIENCE X 12 
AVG. AUD. BY V HR. % — 5.5 
1 тота AUDIENCE { 2,600 
(Households (000) & %) 3.1 
— — NBC LATE NIGHT MOVIE — 
N BC TV "ORE AMERICAN GRAFFITI 
свота 1 12:55-1:34AM) 
AVERAGE AUDIENCE f 1,340 
(Households (000) & %) 1.6 273% ARE d Tas 
SHARE OF AUDIENCE % 6 т» $^ 6 * 
AVG. AUD. BY М HR. % zi КОО! sc do i naat Qan 
TOTAL AUDIENCE 
(Households (000) & %) { T 
€ xA - 
(omes NE) Ñ bo 
SHARE OF AUDIENCE X 120 
W AVG AUD. BYW HR. * ад 
TOTAL AUDIENCE — f 5,780 
E Households (000) & %) 6.9 
E CBS TV x* 
AVERAGE AUDIENCE f 5,450 
K (Households (000) & %) 6,5 
SHARE OF AUDIENCE % 14 
AVG. AUD. BY V HR. % — 6.5 
2 "TRAD 3,180 
(Households (000) & %) 3.8 
NBC TV — "su war wort — 
"o ИЕ nn 
AVERAGE AUDIENCE 1,840 
(Households (000) & %) ho at “ч 1. 
SHARE OF AUDIENCE. % è DE aa в" 
AVG. AUD. BY У HR. % kil ne Est гл" 5 


1008 
(See Der D^ 
U.S. TV Households: 83,800,000 'or explanation of symbols, See page A. 


EVE.SUN. JUNE 17, 1984 


A-19 


a-zo Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. JUNE 4-8, 1984 


7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 


TOTAL AUDIENCE { 5, 030 5, 369 
(Households (000) & %) 
е GOOD MORNING, Pub. i730 — «—— 6000 MORNING, e 830 — 


ABC TV (CO-OP) ` PARTICIPATING) CEOP), (PARTICIPATING Y(S(0P) 
(Шор) КЕН) 
AVERAGE AUDIENCE í 4,020 \ 4,530 
(Households (000) & %) 4.8 5.4 
SHARE ОР AUDIENCE % 27 24 
W AVG. AUD. BY МНЕ. % 4.7 4.8 5.5; 5.2 —— "Pa — ug r 
E Qua NCE » { 3, s 3; 250 4, T. 5, Ө. 
louseholds 4.2 
CBS TV сю нис NEWS CBS MUN. NEWS $25,000 PYRAMID PRESS YOUR LUCK 
AVERAGE AUDIENCE í 2,600 2,770 3,770 4,190 
K (Households (000) & %) 3.1 3.3 4.5 5.0 
SHARE OF AUDIENCE % 17 15 19 21 
AVG. AUD. BY М НЕ. % 3.0 5.1 3.2 3.4 ШШЕ p EDU HE IE WE] 
1 ТОТА AVOIENCE { ne 4, 20 t 4, 22 
(Hou: s (000) & %) Я 
«———— TODAY SHOW-7.30AM —— «———— TODAY SHOW-8.30AM —— FACTS OF LIFE "ig s NE 
N B С TV 3 (co-op) (PARTICIPATING) (C0-0P) (PARTICIPATING) Lad 
AVERAGE AUDIENCE í 3,020 3,440 4,020 3,600 
ср ^ 1 SES 
AVG. AUD. BY У HR. % 335 3.7 4.3 4.0 4.5 5.0 4.2 4.4 
“s = —— 
нана Qm) x) Ñ ME 4899 
е GOOD MORNING, оста => <— 0000 MORNING, Tie $30 — 
ABC TV (C0-0P) (PARTICIPATING) (C0-0P) (PARTICIPATING) 
AVERAGE AUDIENCE 
Hemos (00) & % Ñ E o 
SHARE OF AUDIENCE % Ei 2i 
W АС. AUD. BY ⁄ HR. X EE 4.6 47 
E TOTAL ANGE % { 3,440 3 БЫ 4,860 5, 2% 
(Households (000) 4.1 5.8 
CBS TV св тив NEWS CBS NM NEWS $25,000 PYRAMID € x LUCK 
AVERAGE AUDIENCE { 2,770 2,680 4,020 4,360 
K (Households (000) & %) 3.9 3.2 4.8 5:2 
SHARE OF AUDIENCE % 18 15 21 21 
AVG. AUD. BY ⁄ НА. % 3.2 3.4 3.2 3,3 4.5 5.1 5.1 5.3 
2 TOTAL ARS í 3,850 ped 5,110 5,280 
(Households (000) & %) 4.6 E 6.1 6.3 
#——— TODAY SHOW-7.30AM —— <—— TODAY SHOW-8.30AM —— FACTS OF LIFE SALE OF THE 
NBC TV (CO-OP) — (PARTICIPATING) (CO-OP) — (PARTICIPATING) WF CENTURY 
AVERAGE AUDIENCE { 3,020 3,100 4,110 4,360 
(Households (000) & %) 3.6 3.7 4.9 5.2 
SHARE OF AUDIENCE % 20 17 21 21 
AVG. AUD. BY 4 HR. % 3.7 3.5 ST 3.7 4.7 5.2 5.0 5.3 


U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


a-n DAY MON.—FRI. JUNE 11-15, 1984 


DAY MON.—FRI. JUNE 4-8, 1984 


A-22 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
TOTAL AUDIENCE í 3,690 3j 340 4,440 9,130 1190 
(Households (000) & %) 4.4 5.3 10.9 { 
BENSON DAYTINE LOVING гю WAGs MORET 2 MLL Nf. CHILDREN — — ,— OME LIFE To LE — 
ABC TV (MTUTME (ОР) aso) ^ feme ($0) 
AVERAGE AUDIENCE f 3,100 3,270 3,690 7,040 5,780 = r 
m, N "E 3| Е И 
L  AG.AUDBYWHR & — зв зә j зт 41 (4.2 pul вз 9.1 ет пі 6.9 6.8 | 6.8 
E ОНЕ [ $45 8,880 3,640 7,960 5.870 
louseholds ) ) T2 10.6 
PRICE 15 PRICE 15 e—— YOUNG AND THE RESTLESS —  —— AS THE WORLD TURNS —— CAPITOL 
CBS TV RIGHT-1 RIGHT-2 
E (50) 
AVERAGE AUDIENCE 5,530 7,540 7,210 6,200 5,280 
K Households (000) % 6.6 9.0 8.6 В.в» se Fa тар ps 6.3 
NCE X 28 37 30 (95 
AVG. AUD. BY %4 HR. % 6.3 6.9 87 9.2 в ат Ee Pa | EE; | вла 64 
l "TOT AUDENCE { an 4,610 3,180 3.020 7,530 6.120 
Households (000) & %) 8.6 5.5 3.8 
нн Ен) WHEEL OF DREAM HOUSE HOT POTATO Siano Rid e—— 01: OF OUR LIVES e ——e ANOTHER WORLD — 
NBC TV FORTUNE TOMORROW ($0) 
т ‚680 5,950 4,690 
нк юзю Í WH "e э а 7.1 — 6,8* qa 5.6 5.т* 5.5* 
C SHARE OF AUDIENCE x — 30 19 13 12 2à 23 * 24* 20 20 = 20 * 
Ave AUD. BYW MR. w [2299 188 22:08 12:08 09:28 SE ЕЕЕ ЕЕ ЕЕЕ ЕСЕ ЕЕ БЕИ Коен ЕИ Е 
TOTAL AUDIENCE 
(Households (000) & %) { iue 3, e Же eem 9 7,290 
. : 8.7 
ABC TV BENSON. DAYTIME LOVING FANILY FEUD — RYAN'S HOPE —— ALL NY CHILDREN —— — ONE LIFE TO LIVE —— 
(50) 
akad NOD E w) 3,180 3,180 3,440 3,690 6,700 5,530 
SHARE OF AUDIENCE X ©}; 198 4.1 4.4 8.0 — T.6* 8.4* 6.6  6.7* 6.6* 
W AVG. AUD. BYW HR X 3 15 16 E 21M 23 230 23 * 
8.3 
TOTAL AUDIENCE 6,960 9,390 
E Households (000) & 9) ( SE 11.2 Eu 91097 © 
Е CBS TV Р ДЫ +—— YOUNG AND THE RESTLESS =e  +—— AS THE WORLD TURNS —> CAPITOL 
(50) 
AVERAGE AUDIENCE 5,870 7,790 7,290 
; n : ‚620 
к omas oa, CO ША I 4 |] Yum 
2 AVG.AUD.BYWHR. % 65 74 92 9.3 SON e ооо fs n 
uet, С S jJ q gz i 
ў У : 9.2 7.2 
NBC TV WHEEL oF DREAM. HOUSE MOT POTATO ЗАНРО — 0015 OF OUR LIVES —— — ea 
50) 
„Өм AUDIENCE (599 3,850 2,600 2,680 5,950 ‚530 
SHARE OF AUDIENCE ў 4.6 3.1 3? 1 er так $4 Блак 
AVG. AUD. alb í m n и sn: Qo | 
. AUD. ‚% та io ve EET а 6 5.3 


А-23 


US. TV ee 83,800,000 


DAY NON.—FRI . 


For explanation of symbols, See page A. 


JUNE 11-15, 1984 


^" Nielson NATIONAL TV AUDIENCE ESTIMATES DAY MON.—FRI. JUNE 4-8, 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 — 6:00 6:15 6:30 6:45 


TOTAL AUDIENCE { 8,460 2.170 8:922 
Household: 
[нөн EN) — GENERAL HOSPITAL —h EFRI Ly iono, e 

AVERAGE AUDIENCE Г 6,370 2,430 IUS 
(Households (000) & %) L6 r4 т.9 2.9 8. 

SHARE OF AUDIENCE X 26 26 * 26 * 10 ЕБ 

W мели. вуун X 72 75 7.9 во 3o 2.9 i : 

E HS 8,040 2, L. imo 
Households (000) & 9.6 T 
iere 5) — — GUIDING LIGHT —— BODY LANGUAGE свз шн 

p CBS TV z 

AVERAGE AUDIENCE { 6,620 2,350 | sus 
K (Households (000) & %) 7.9 7:9* T.9* 2.8 23 
SHARE OF AUDIENCE % — 27 — 28 * 26 3 10.3 10.2 
AVG.AUD.BYW HR. % — 7.8 8.1] во 7.8 2.8 27 : 
———— -——  - n —TFPV n o 
l nC T 59 10.6 
(Households (000) & Ж) 5. P Suera т. NBC NIGHTLY NEWS 
= уор 
7,460 
AVERAGE AUDIENCE 3,020 T " 8.9 
(Households (000) & %) 3.6  3,3* 3.9" 20 
SHARE OF AUDIENCE X 22 12 13 eT 91 
AVG. AUD. BY %4 HR. % 3.1 3.5 3.8 4.0 
` ` 
TOTAL AUDIENCE 
о (Шу) Ñ ые E PESE 
3 изим юепм — EE or тант - ABC WORLD NEWS 
ABC TV i : Тотан" 
AVERAGE AUDIENCE — 
(Households (000) & %) 6 CENE 61 ОЕ eero 
SHARE OF AUDIENCE % 20 2% 25:40 MEG ii 

W AVG AUD BY HR * — 777 во $2 80 26 25 8.1 8»3 
— — $1 — |тоо шшр pog pope po р m qug mn 

E oa TAL AUDIENCE { 880 3,100 9,550 

jouse ls 10.0 11.4 
CBS TV — GUIDING LIGHT —— 95 BODY LANGUAGE —— (s) (0) —— саз ENG nes- 
E (50) HER ` 
AVERAGE AUDIENCE f 6,790 2,510 8,380 
K OSHAR OF лое w 2è PH: 25:90 19 : 150 
23 
AVG. AUD. BY HR. X 8.1 Во вл во 29 3.1 9.9 10.0 
2 ОТАГА [зн 8,800 
(Households (000) & %) 5.7 10.5 
NBC TV —— MATCH GM/HOLLYWOOD SQS HR — NBC NIGHTLY NEWS 
AVERAGE AUDIENCE f 3,180 7,540 
(Households (000) & %) $8 3.6" 4.1* 3.0 
SHARE OF AUDIENCE X — 12 15 * 13 * 20 
AVG. AUD. BY W HR. % — 3.4 3.7 4.0 4.2 8.6 9.3 


U.S. TV Households: 83,800,000 For rum of rd See page A. ` 


a-25 DAY MON.-FRI. JUNE 11-15, 1984 


Am Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. JUNE 9, 1984 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 : H : : : $ 1 
MM) à K { 2,350 2,510 3,850 3990 4, s 4190 
ouseholds 2.8 3.0 4.6 4. 
MOKHHICHIS  RASCALS/RICHIE — NON SCOOBY А PAC-MAN К us. LITTLES 
ABC TV (50) SCRAPPY DOO AMAZING CUBE 
AVERAGE AUDIENCE { 1,760 2,100 3,020 3,100 3,850 3,350 
(Households (000) & %) 2.1 2.5 3.6 3.7 4.6 4.0 
W SHARE ОР AUDIENCE % 17 16 19 18 20 16 
AVG. AUD. BY МНЕ, % 19 DD 2.428 (2.6 3-10. бао 13:698 (5. 4-129 14:6. 7319/9 ал 
E ТОЙ МЕЙ, { 1,680 2,510 4,190 4.049 3.440 Ges 
lous: ls 3.0 5.0 B A . 
— KANGAROO-SAT — — E — IEONS. AND TARZAN LORD BUGS BUNNY/ROAD 
Е CBS TV © тмн т CHARLIE SATURDAY SUPERCADI DUNGEONS ARZAN LORI > BUNNY/R 
(so) (50) 
(50) 
AVERAGE AUDIENCE { в40 1,930 2,680 3,440 2,930 3,600 
K Households (000) & %) 1.0 вх Do o3 Be xs ЭМ 4.1 3.5 4.3 
SHARE OF AUDIENCE % 14 13 * là* 18 18 1? * 19 * 20 16 17 
AVG. AUD. BY А НЕ. % 3.0 3.0088 E3839 а-о 42 БЕ КАЛИ газ 
1 д. AUDIENCE 1 p 31 3,350 4,690 5.780 6.370 
(Households (000) & %) B H 
" | FLINTSTONE a TALES SWURFS | Sins " SWURFS 111 уй, ш tE 
NBC TV FUNNI ES (50) (so) 
(50) eros 
AVERAGE AUDIENCE " 2,010 2,850 3,940 4,860 5,530 6,120 
(Households (000) & 3) 2.4 3.4 АЛ 5.8 6.6 7.3 
SHARE OF AUDIENCE % 19 22 24 28 29 29 
AVG. AUD. BY А HR. € DA Tec pope йа 5.0 560 5! 6.6; Сее M2 TE 
TOTAL AUDIENCE { 
(Households (000) & %) E Eon 4.180 4,270 4,860 4,530 
: : : 5.1 5.8 5.4 
MONCHBICHIS — RASCALS/RICHI AC-MAN 
ABC TV jl LS/RICHIE NEN Scoopy а D ‚йик, тне, LITTLES 
AVERAGE AUDIENCE ( (50) 
(Households (000) & Ж) 20180 2,680 3,520 3,520 4,190 3,940 
SHARE OF AUDIENCE % 6 3.2 4.2 4.2 5.0 + 
W AVG. AUD. BY & HR. % 24 21 22 19 21 20 
D 29 80 (3:4 43 443 120€ (42 A.9. SAO AT dtr 
TOTAL AUDIENCE 1,090 - 
Е өбөл» 1 a. 10 Ше 4810 3,690 4,360 
CBS TV +— CAPTAIN KANGAROO-SAT — 1Е +——— SATURDAY SUPERCADE — и AND. "EAE i Бе: Cm 
E (50) vues que CE 
AVERAGE AUDIENCE 590 
K Households (000) 8 3) { BEN EN EZ ET ы, mI? 3,020 3,440 
SHARE OF AUDIENCE х 10, li" $* 12 d Ит" |^ 2i i iP 
2 ТЕГИР d n ‚8 jt .8 L0 HB m? [2.8 sS 8:8. 4 Ar DOMNUS Сао 
(Households (000) & %) { anc ЕЕ dE $25 МУ 5278 
FLINTSTONE H! " 
NBC TV UNES si „я SMURFS 1 SMURFS 11 жт in AUN AM AND JHE 
(50) 
AVERAGE AUDIENCE cy 
(Households (000) & %) T TEM 33840 5,360 6,120 5,610 
SHARE OF AUDIENCE. % 17 a 2h 6.4 7.3 6.7 
AVG. AUD. BY А HR. % o 2a << [sa 43 53 $1 вв T3 7.3 Ss 6.9 
Е 19.1 20.9 
RCCTRME TESREHIEHIESH ЕНЕР EHPHEHESEHEH EHEHEHES 
.3. louseholds: 83,800,000 For explanation of symbols, See page A. 


к-п DAY SAT. JUNE 16, 1984 


ын Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. JUNE 9, 1984 
TIME 11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 
TOTAL AUDIENCE 4,690 4,860 4,190 5,870 4 6,030 
(Households (000) & %) 5.6 5.0 7.0 7.2 
с Ç боюн АС WEEKEND «——— AMERICAN BANDSTAND — PRO Bomers 
ABC TV ADVENTURES SPECIALS SPRING TOUR 
pe ТНЕ ее MEX OF t: ü 
LITTLE. LULUCR) 
AVERAGE AUDIENCE 3,940 4,110 3,520 3,350 3,180 р 
(Households (000) & %) 4.7 4.9 4.2 DECRE 4.3* $8 hao 
SHARE OF AUDIENCE X 18 19 15 14  1à* 16 * ]3 12 
W Ave AUD. BY W HR. X 
TOTAL AUDIENCE { 4,940 4,530 3,520 9.940 2.850 2.350 
E deeem zy LL B ‚хь нн WAT ALBERT Er 50 
BUGS ROAD © BISKITTS BENII AX 
CBS TV a d RUER S (50) THE-PRIME — SHOW 
E (50) (so) (50) к. is m L: 
AVERAGE AUDIENCE f 4,020 3,520 2,930 3,350 2,180 1,760 
К Households (000) & %) 4.8 4.2 3.5 4.0 2.6 2.1 
SHARE OF AUDIENCE X 19 16 13 14 10 è 
AVG. AUD. BY W HR. X — 5.0 az 43a 4.0 35 35 3.9 до 26 26 21. 21 
l "ror AUDIENCE ( 9m 4,610 4,810 3,850 8,550 
5.5 10.2 


-Households (000) & %) T.4 515 4.6 
q NBC К T? ) Wü. Т. SPIDERMAN/HULK 1 SPIDERMAN/HULK 2 THUNDARR 


: AUD 5,030 3,770 4,020 3,350 ^ 3,600 
E N AEn (39$ 4.5 4.8 4.0 4.39  4.2* 4.4* а.а 4.1* 
SHARE OF AUDIENCE % 23 18 17 14 16 16 * 16 * 16 14 
SHARE OF AUDIENCE ж | |.| Po e | PO АИ КИ O LP C LIL L ond Mess 
TOTAL AUDIENCE 
(Households (000) & %) { E o oio XEM 
ABC TV PUPPY-FURTHER BEST OF SCOOBY АВС WEEKEND «—— AMERICAN BANDSTAND — 
m» m p 
a 5 
AVERAGE AUDIENCE 3,600 3,850 3,520 3,100 
(Households (000) & %) 4.3 4.6 4.2 3 * 
SHARE OF AUDIENCE. % : ; Š SU ES Sus 
17 17 16 l4  1* 15 * 
W А. AUD.BY% HR ж 4.9 — 4.5 4.5 4.6 — 4.2 4.2 3.3 3.3 4.0 4.2 
E LT UM { ёзю 6,870 4,360 3,690 3,440 2,680 
louseholds 5.2 4.4 4.1 
BUGS. BUNNY/ROAD mes оул BISKITTS зеш АК NEW FAT A 
Е CBS TV ЖҮ т JI ZAX а EN FAT ALBERT as Т s 
X (50) (50) ERE THE JABBERWOCK 
AVERAGE AUDIENCE 5,110 5,360 3,520 3,100 2,85 
K боео (000) £8). I $a 6.4 4.2 3.7 E 25160 
2 24 16 14 13 
j НА X | р T f 35 (34 3 
TOTAL AUDIENCE 5,610 4,360 4,948 3,440 
(Households (000) & %) “< 5.2 4.1 eS iae 
MR. T SPIDERMAN/HULK 1 EU 2 THUNDARR o — —— с MAJOR LEAGUE BASEBALL 
NBC TV i um ЖА iuto 
AVERAGE AUDIENCE 4,860 3,850 4,270 2,770 4,27 ape api] 
(Households (000) & %) í 5.8 4.6 m 3.3 LEM * * * 
SHARE OF AUDIENCE % 23 i 13 DUTIES 2575 216 Ey 
А 
AVG. AUD. BY Y HR. X — 5.8 5.9 ir ES о Е R о p pek 4 cs 
TV HOUSEHOLDS USING TV WE T | 25 26 274 27.8 27.4 | 27.3) 27 3 
БЕШ EHEHEHEH EHEHEHEH Е ЕНЕНЕ 
VS. TV Household: 
(ТЎнвс о, GAME,NBC,(1:00-1:17PM) Гони 05 ben; 50 NIA; 


4-29 DAY SAT. JUNE 16, 1984 


кю Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SAT. JUNE 9, 1984 


6:15 6:30 6:45 
TOTAL AUDIENCE { 5,110 т.110 
(Households (000) & Ж) 6, & 
—— PRO BOWLERS SPRING TOUR — U-S. OLTWPIC TRIALS-SAT. —— — ABC WIDE WORLD-SPORTS SAT ————* 
ABC TV (2:30-4:00PM) (4:00-5: 020) (5:026; 909) 
AVERAGE AUDIENCE 3,180 3,270 7 p 
(Households (000) & %) 3.8* 4.1* 3.8 —3,6* 4.07 3.9 Emys 3.7 4.4% 
SHARE OF AUDIENCE. % 13 * 13* 12 l2 * 13 * 1i 1 * 10 12. 
W Аус. AUD. BYM HR. % з. Ў : i É д ) : BEN бв зв 32. 4L ar 
E TOTAL AUDIENCE { sm 7.880 oe 
(Households (000) & %) 6.1 
CBS SN 
с CBS TV 5 š amma r— — ——J— КҮ 
AVERAGE AUDIENCE 2,180 4,190 6,790 
K Households (000) & %) 258; 2.6% 2.4* 2.7* 5.0 3.6% 5.2* ез, 20 
SHARE OF AUDIENCE % 8 DE 8 * 9* 15 1 * 16 18 E 
AVG. AUD. BY A HR. % — 2.6 27 24 2.4 Dou E зэ GEME? то ee 7.8 . 
1 TOTAL AUDIENCE { 51780 16,040 
Househol Д ; 
Lag к ü) —=— — M N MAJOR LEAGUE BASEBALL —— — _— NBC NIQNTLY NENS- 
N BC TV ps ^R Vs Bie MIROR Ў 
MULTI-S ТАНЕ? TELECAST б 5,700 
AVERAGE AUDIENCE 5,530 7,790 7 
(Households (000) & Ж) { 6.6 9.3 8.8* 9.4* 9.9* 9.9* EA 10,07 5.8 
SHARE OF AUDIENCE % 23 29 28 * 30 * 29 30 TEE rese 
AVG. AUD. BY W HR. % 6.6 7.4 8.6 9.0 ср үтү | 88 А Жошо | Š 
TOTAL AUDIENCE { 
(Households (000) & %) 
AVERAGE AUDIENCE { 
(Households (000) & Ж) 
SHARE OF AUDIENCE % 
W ле. AUD. BY & HR. % ; i 
TOTAL AUDIENCE < 
E (Households (000) à 9) { "po 
CBS SAT. NEWS- 
E CBS TV SCHIEFFER 
AVERAGE AUDIENCE 
K (Households (000) & %) 5.205 
SHARE OF AUDIENCE % S 
AVG. AUD. BY М HR. % 3.3 3.6 $9 40 „а [4\2 ЪЗ TS 
AE UE Eg 
(Households (000) 18.4 
NBC TV EL 1 kh аана 
at сн Li X VS о 
š AVERAGE AUDIENCE { ‚120 КАРРА Р ТЕГЕСЕ 
(Households ( 6.2* 1.3  6,4* 7.7* .7* * I ‚4* 
SHARE OF AUDIENCE % 2] * MEET * 24 * a a^ ii^ Wu 


AVG. AUD. BY И HR. *6 5:9 6.5 .9 8.0 1.5 7.2 n 2 6.7 6.6 T. 


V.S. TV Hi is: 83, 
dS c puestos: ATP Ee. GAME „МВС, (3:00-3:16PM) Fe ein eb. Зи pu К. 


[Ж DAY SAT. JUNE 16, 1984 


a32 Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. JUNE 10, 1984 
7:00 7:15 7:30 7:45 8:00 8:15 8:30 8:45 9:00 9:15 9:30 9:45 10:00 10:15 10:30 10:45 
TOTAL AUDIENCE 
(Households (000) & 96) 
ABC TV 


AVERAGE AUDIENCE 
(Households (000) & 36) 
SHARE OF AUDIENCE % 


W AVG. AUD. BY A HR. % ———— 
E ЛА. AUDIENCE { 5,450 2:50 
& %) š Ў 
(Housel ^ (000) & %) CAPTAIN KANGAROO-SUN ——› —— SUNDAY MORNING —— FACE THE NATION 
p CBS TV ye 
AVERAGE AUDIENCE 3,180 Н ‚ 2,260 
К Households (000) & %) 3.8 3.3" ЕИ 4.* 2T 
SHARE OF AUDIENCE % 19 20 20 18 11 
AVG. AUD. BY А HR. % 3.0 3.6 3.8 4.0 4.4 4.0 2.6 2.7 
1 TOTAL AUDIENCE í 10,140 
(Households (000) & %) 12.1 
AVERAGE AUDIENCE 2,850 
(Households (000) & %) { 3.4 ne eu г, 2: 
AV AU. ВТ АНЕ X 17 2 e pese 72% o8 Perb 2:87 12:0 


AVG. AUD. BY ИНВ. % 


TOTAL AUDIENCE í 
(Households (000) & %) 


ABC TV 


AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE OF AUDIENCE % 


W AVG. AUD. BY & HR. % 
Е EN, { T = 
ш: . 2.9 
CBS TV <—— CAPTAIN VUA SN, — —— SUNDAY MORNING —— FACE THE NATION 
AVERAGE AUDIENCE 3,180 
К Households (000) & 3) { j.8 —3.3* 4.1* аде 24° 
SHARE OF AUDIENCE. % 19  20* 21 * 19 х di 
2 AVG. AUD. BY М HR. % 2.8 3.7 4.1 4.0 4.0 4.1 278 2.4 


TOTAL AUDIENCE í 
(Households (000) & %) 


NBC TV 


AVERAGE AUDIENCE í 
(Households (000) & %) 
SHARE OF AUDIENCE % 
AVG. AUD. BY ⁄ HR. % 
TV HOUSEHOLDS USING ТУ МК.1 | 5.3 7.0 [9.33 [10 12.6 15.7 [ 17.8 [19.0 21.9 [ 23.2 24.1 [ 24. 
Bemi N we БИШ БЕЙ НЕШЕ [ise Das [is [i fare [iss | [ara] ER 
U.S. TV Households: 83,800,000 For explanation of symbols, See page A. 


m DAY SUN. JUNE 17, 1984 


a- . Nielsen NATIONAL TV AUDIENCE ESTIMATES | DAY SUN. JUNE 10, 1984 


11:00 11:15 11:30 11:45 12:00 12:15 12:30 12:45 1:00 1:15 1:30 1:45 2:00 2:15 2:30 2:45 


TOTAL AUDIENCE 4, вво E Н 
(Households (000) & %) { 4.2 12.8 
— ms WEEK-DAVID BRINKLEY — 


ABC TV 


AVERAGE AUDIENCE í 3,350 
(Households (000) & %) 4.0 3.9* 4.1* 3. n dis 

SHARE OF AUDIENCE % 15 15 * 15 * 11 : nu 

AVG. AUD. BY W HR. % 3.8 — 4.0 4.2 EAT 3.12 63:6) ША: j 


TOTAL AUDIENCE í 10,640 


CBS TV iu : ` 


AVERAGE AUDIENCE 3,600 
(Households (000) & %) { 2 E 4.2* 4.2* 4.5* 
SHARE OF AUDIENCE % 42 4.2 4:20 14.1. l 4280 44 


AVG. AUD. BY % HR. % b . 5 


TOTAL AUDIENCE í 


(Households (000) & %) 
NBC TY 


AVERAGE AUDIENCE (f 
C SHARE OF AUDIENCE X 12* 13 * 14 * 15 * 7 
AVG.AUD.BY АНЕ X — 3.0 — 3.0 3.8. 3.4 за зт 40 4.6 5.0 5.4 4.9 3.8 


= = m m ж 


TOTAL AUDIENCE 
(Households (000) & %) { АЕО 


АВС TV — THIS WEEK-DAVID BRINKLEY — 


AVERAGE AUDIENCE 
prr TOM um 
К, д Я : 
AVG. AUD. BY М HR. % WEE 4 Ts 


TOTAL AUDIENCE 
(Households (000) & €) { 10,890 


CBS TV For ол пиз — m _ 


AVERAGE AUDIENCE 3,850 
(Households (000) & %) А ut 

SHARE OF AUDIENCE. % ^ d i 185 i 
AVG. AUD. BY М HR. % S 5 d du6. 44 X3 5з wur AS 


TOTAL AUDIENCE 
(Households (000) & %) { [OH 


NBC TV 
AVERAGE AUDIENCE í 1,760 
2.1 


louseholds (000) & %) 
SHARE OF AUDIENCE % 8 
AVG. AUD. BY И HR. € 2.1 2.1 


TV HOUSEHOLDS USING TV WK. 1 ЕЖЕ EHEHEU 31.8 f 31.3 | 31.8 [ 32.7 
27:2 |2r:6 L 277 28.7 | 29:6 B 30:0 | 30.4 | 30:5 


КЕТТЖ TEAMS AND TIMESMMULTI SEGMENT TELECAST For explanation of symbols, See page A. 


А-35 DAY SUN. JUNE 17, 1984 


"M >x m m x 


MEET THE PRESS а — RELIGIOUS SERIES —— 
(sus) 


e 


~- Nielsen NATIONAL TV AUDIENCE ESTIMATES DAY SUN. JUNE 10, 1984 


3:00 3:15 3:30 3:45 4:00 4:15 4:30 4:45 5:00 5:15 5:30 5:45 6:00 6:15 6:30 


TOTAL AUDIENCE { 4.190 
(Households (000) & Ж) "r. x AB RLD NES 
ABC TV Aus TES S UE: 
4,110 
AVERAGE AUDIENCE r i 
q | l W| EIW рр, d 
W — MWGAUDBYW HR X — 4.9 52 4.6 4.0 — 4.0 3.7 3.5 445 36 33 3.1. 2.8 13 4.6 5l 
TOTAL AUDIENCE — | 8,550 
E (Households (000) & %) EES] саз EVENING 
E CBS TV ашу zeli 
6, 540 
AVERAGE AUDIENCE 
к°к. Eb: EE Ed p" 3 
AVG AUD. BY W Hk X ат 50 13 бв сол 10 1L0 $9 11:6 128 14.2 146 7.4 el 
7,120 
l тота { 7,460 120 
(Households (000) & %) S зата — нес тенту NEYS- 
ынна AUDIENCE 3,100 6:020 
{ .0* 4.3* К 
SHARE Or AUDIENCE X КАМЕ n 107 11 * DM 
Te 
AVG. AUD. BY М HR. € 3.3 3.4 323: 3.3 3.6 4.3 4.2 4.3 
TOTAL AUDIENCE 
(Households (000) & %) 1 2:930 
ы 
ABC TV EK men 
AVERAGE AUDIENCE 
(Households (000) & * .3* .T* . 
SHARE OF AUDIENCE % je e tos P os 
W AMSAUDBYAHR X dea si o ss 5.9 62 ss ва 69 вв б 2.1 
TOTAL AUDIENCE — T 5,870 
Ë Households (000) à %) 7.0 
DES TV 
AVERAGE AUDIENCE ( 3,100 
So UM || hi |J 
AVG. AUD. BY М HR. % 4.8 4,2 4,4 4.6 4.9 4.6 ЗГ 3.6 зт 3.8 M " H x: 
2 ттлт T 10,220 8,120 
(Households (000) & %) 12,2 7.3 
N B C TV ————— SPORTSMORLO. ———Ə—ə—  əvÜ—> > > əPy NBC төй NEWS- 
AVERAGE AUDIENCE ( 4,270 5,110 
(Households (000) & %) Ed 3.8* 4.3* 5.7% 6.4* 6.1 
SHARE OF AUDIENCE * dé Bu ION 16 * N 14 
AVG. AUD. BY HR. % 3.8 i 6.35 | 18:9 


6.1 . 
38.0 | 38.2 | 39.5 | 40.7 Hi 4 
36. 37. 37.7 | 38.9 43. 44: 
For PES of symbols, See page A. 


DAY SUN. JUNE 17, 1984 


34.3 34.5 ES д Hi : 
32. 33. 


3 Wielsen NATIONAL TV AUDIENCE ESTIMATES ` 


OTHER PROGRAMS 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY 
ABC ABC MONDAY NIGHT BASEBALL 


ABC ABC MONDAY NIGHT BSBL-PRE 
ABC ABC MONDAY NIGHT BASEBALL 


EVENING TUESDAY 

ABC '84 VOTE:CA,NJINM,SD 8:04(S) 
ABC '84 VOTE:CA,NJNM,SD 8:32(5) 
CBS NBA CHAMPIONSHIP GAME 7(S) 


EVENING WEDNESDAY 
ABC ABC BUSINESS BRIEF-WED 
CBS NBA CHAMPIONSHIP GAME 4(S) 


EVENING THURSDAY 
ABC ABC NENS CLOSEUP(S) 


ABC LOTTERY 


ABC 20/20 
CBS MAGNUM, P.I. 
CBS SIMON & SIMON 


CBS KNOTS LANDING 


NBC HILL STREET BLUES 


V. U.S. TV HOUSEHOLDS: 83,800,000 


.WEEK I — WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE n TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. | TELE- 
AUD.BY. AUDBY| er 
WK — TIME QUARTER] (лнур; |HOUSEHOLDS SHARE | W HR HOUSEHOLDS |HOUSEHOLDS $НАВЕ ж-не | CAST 
# (МҮЛ) HOUR | бу % | 099 * *|* (9 % | 00) % % | % |D 
s Sa 
1 8.14-11.19PM GRID | 19,780 23.6| 8,800 10.5 18 
11.00 12.0 
11:15 11.9* 22*| 8.8 
1 8.00- 8.14PM 8.00 7,040 8.4| 6,870 8.2 17 | 8.2 
2 8.15-11.05PM GRID 19,020 22.7| 8,970 10.7 19 
11.00 6.3 
11:15 6.3* 12*| 6:1 
1 8.04- 8.06PM 8.00] 7,880 9.4| 7,710 9.2 20 | 9.2 
1 8.32- 8.34PM 8.30] 7,040 8.4| 6,960 8.3 17 | 8.3 
2 9.00-11.53PM GRID 28,410 33.9|16,170 19.3 33 
11.00 21. 
11.15 22.3* 39* [22.7 
11:30 23.0 
11:45 20.4* 41*|15:6 
8.58- 8.59PM 8.45] 11,820 14.1|11,820 14.1 25 [14.1 11,650 13.9|11,650 13.9 27 |13.9 
1 9.00-12.04AM -GRID | 23,380 27.9 10,980 13.1 24 
11.00 16.7 
11.15 15.2* 28*|15.7 
= ET 
: 16.9* 36* [17:1 
12:00 Ht 
2 8.40- 9.40PM -GRID 
E 9,550 11.4| 5,110 6.1 11 
2 9.40-10.40PM -GRID 6.6* 11%] 6.6 
18500 14,330 17.1| 8,800 10.5, 18 
2 10.40-11.40PM -GRID 3.9* 24*|13.9 
11.00 19,690 23.5|13,740 16.4 32 
11.15 17.5 
11:30 1-1, 38,116: 
? (,30- 9.38PM ~ . vl 
EH. 20,870 24.9|14,160 16.9 31 
2 9.99-10.38PM 19.4* 34* 19.4 
дщ 20,360 24.3|15,340 18.3 31 
2 10.30-11.30PM ~ 18.8* 33* 18.8 
i 39810 13,490 16.1| 8,880 10.6 21 
11.15 11.0 
Ls pu n 
2 10.30-11,300M ~G Ç g; 
t 15,170 18.1[10,390 12.4 24 
11:15 13.3 
12.7* 26*|12:1 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^40 .— Nielsen: NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 
WEEK 1 WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE 
DAY WK TIME QUARTER. ноџѕено:оѕ HOUSEHOLDS SHARE HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM # (YT) HOUR | (gy % | 0 * * 00 * | qo *x * 
EVENING FRIDAY 
4 2 8.44- B.45PM 8.30 10,810 12.9|10,810 12.9 27 |12. 
A00 ARGUS EUSPB[EFLERE 1 8.48- 8.49PM 8145| 10,220 12.2|10,220 12.2 25 [12.2 | 
CBS NBA CHAMPIONSHIP GAME 5(S) 1 9.00-1.46PM GRID | 20,780 24.8 10,40 12.1 23 |. | | 
11.15 13,6% 26*|14.3 | 
11130 13:1 | 
11145 12,9% 27^ | 9:1 | 
EVENING SATURDAY A 3m 
i - .2| 9,890 11. ° 
ABC ABC SPORTS UPDATE-SAT р Bst- Beh Esd 10,220 12.2 9,890 11.8| 9,890 11.8 25 
ABC ABC NEWSBRIEF-SAT. 9.58- 9.59PM 9.45 | 11,730 14.0|11,730 14.0 27 [14.0 10,310 12.3|10,310 12.3 24 
x а .6| 4,610 5.5 12 | 5.5 
CBS NEWSBREAK-SAT. 1 3.07- 3.09PM 9:00 | 4,5% 5.6| 4 7,210 в.в| 7,210 8.6 18 
NBC NBC NENS DIGEST-SAT 8.58- 8.59PM 8.45 | 7,290 8.7| 7,290 8.7 19 | 8.7 о т бн 1 Ë 
NBC NBC NENS DIGEST-2-SAT. 2 9.58- 9.59PM 9.45 6,790 8.1 6,790 8 
EVENING SUNDAY 
T T .1| 7,460 8.9 18 | 8.9 
ABC ABC SPORTS UPDATE-SUN 1 8.17- 8-199н 8-51 nem 9 1 o nad] 9,990 11.2 22 
ABC ABC NEHSBRIEF-SUN. 1 9.58- 9.59PM 9.45 | 6,960 8.3| 6,960 8.3 14 | 8.3 
2 9.57- 9.59PM — 9.45 12,740 15.2|12,490 14.9 26 [14.9 
CBS NEWSBREAK-SUN. 8.58- 8.59PM 8.45] 9,050 10.8| 9,050 10.8 21 [10.8 8,720 10.4| 8,720 10.4 20 [10.4 
NBC NBC NEWS DIGEST-SUN 8.58- 8.59PM 8.45 | 8,970 10.7| 8,970 10.7 20 [10.7 8,130 9.7| 8,130 9.7 18 | 9.7 
NBC NBC. NEWS DIGEST-2-SUN. 1 9.56- 9.57PM 9.45 | 11,730 14.0|11,730 14.0 24 [14.0 
EVENING MONDAY-FRIDAY 
ABC ABC NEWSBRIEF-M-F > 8.00 9,800 11.7| 9,220 11.0 20 | 7.7|M-F 10,730 12.8|10,890 13.0 23 | 8.6|M-F 
9:45 12:6 |TU-F 13:3 [TUWF 
10:30 15:4 [THU 
АВС "84 VOTE:CA,NJ,NM,SD11:30(5) 1 11.30-12.00) 11.30 | 6,120 7.3| 4,780 5.7 16 | 6.5|TUE. 
11:45 5:0|TUE. 
ABC ABC NEWS:NIGHTL INE 111.30-12.00M0 11.30] 6,870 8.2| 5,360 6.4 16 | 7.2|W-F 
2 > 11:30 6,030 7.2| 4,530 5.4 14 | 6.3|TU & 
11:45 5.6 |W-F 4.8|TU & 
12:00 4:0 |WED. 
АВС U.S. OPEN GOLF-FRI(S) 2 11.30-12.00MD 11.30 5,280 6.3| 4,360 5.2 14 | S.9|FRI. 
11.45 4:5|FRT. | 
ABC ABC NEHS:NIGHTLINE -MON ? 11.58-12.28AM 11.45 4,830 5.4| 3,270 3.9 14 | 5.3|MON. 
12:00 4:2 |MON. 
12.15 3:3 [MON 
ABC ABC NEMS:NIGHTLINE SPEC.(S) 1 12.00-12.31AM 12.00| 3,690 4.4| 2,850 3.4 12 | 3.8 |TUE. 
12:15 3.1 [TUE 
12.30 2:2 |TUE. š 
ABC ABC NEHSXNIGHTLINE-SPEC(S) 2 12.00-12.30АМ 12.00 4,020 4.8| 3,270 3.9 13 | 4.2|FRI. 
12:15 3:6 |FRI. 


А-41 U.S. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А-42 


DAY 
NETWORK/PROGRAM 


EVENING MONDAY-FRIDAY-CONT'D 
ABC ABC NEHS:NIGHTLINE -WED(B) 


ABC EYE ON HOLLYWOOD 


ABC U.S. OPEN GOLF-THUR.(S) 
ABC ABC NEHS:NIGHTLINE -MON 
ABC ABC NENS:NIGHTLINE -SPEC.(S) 


CBS NEHSBREAK-M-F 


CBS CAMPAIGN '84:PRIMARIES(S) 


CBS LAROUCHE FOR PRES.(S) 
CBS LAROUCHE FOR PRESIDENT(S) 


CBS LATE MOVIE I 


CBS LATE MOVIE Il 


CBS CBS NEWS NIGHTWATCH-1 


4-43 


U.S. TV HOUSEHOLDS: 83,800,000. 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


W TIME 
# (МУТ) 


1 12.00-12.43AM 


12.00-12.31АМ 


2 12.10-12.25AM 


1 12.24-12.54AM 


2 12.25-12.55АМ 


1 11.30-12.02AM 


2 11.30-12.00MD 
2 11.30-12.00MD 


> 


VARIOUS TIMES 


VARIOUS TIMES 
2.00- 2,30AM 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


OTHER PROGRAMS 


WEEK 1 


WEEK 2 


TOTAL AUDIENCE | AVERAGE AUDIENCE [is 
.BY| 
QUARTER| HOUSEHOLDS |HOUSEHOLDS  SHARE| HR 
HOUR * |o x % % 
i 5,780 6.9| 4,190 5.0 18 
15120 874» 187 
12.30 3.9* 16* т 
12.00 | 2,430 2.9 252: T 2.1| 1,340 1.6 6 1-9 
12.15 1.4 
12.30 1.6 
12.45 4.8|3,850 4.6 16 |5.2 
12.00 4.4 
12.15 
12.15 | 3,520 4.2| 2,770 
5 
б 7 3.7 
12.15 3.7| 2,430 2.9 12 2 
5 m 
8.45 | 10,140 12.1| 9,890 11.8 22 9,890 11.8| 9,640 11.5 22 me 
9.00 16.5 
9.30 
11.30] 6,870 8.2| 5,200 6.2 17 
11.45 
12.00 4.8|TUE. 
11.30 4,270 5.15 3,270 3.9 11 | a.4|FRI. 
11.45 3.3|FRI: 
11.30 5,780 6.9| 4,530 5.4 16 | 6.1|MON. 
11.45 4.T |MON. 
11.30| 6,620 7.9| 4,270 5.1 19 | 7.0|M-F 6,030 7.2| 3,940 4.7 19 | s.e|M-F 
11.45 6.7* 18*| 6.5|M & TH 5.4* 16*| 5:3 HED. 
12:00 5.6 |MTUTHF 4.5|N-F 
12.15 5.3* 19*| 5.0 |MTUTHF 4.6* 16*| 4.8|M-F 
12.30 5.0 |M-F 4.9 |M-F 
12.45 4.6* 19*| 4.4 |M-F 4.T* 21*| 4.6 |M-F 
1.00 4.3|TUMF 4.4 |MTUTHF| 
1.15 4.3* 21*| 4.2 |TUWF 4.4* 24*| 4.0 MTUTHF| 
1.30 4.1* 26*| 4.0] & F 3.5|TUE. 
(SUS) 
12.30] 3,940 4.7| 3,020 3.6 23 | 5.0|M-F 3,350 4.0| 2,510 3.0 20 | 3.4|M-F 
12.45 4.T* 23*| 4.6|M & TH 3.4* 17*| 3.4 |WED. 
1.00 3.7 |MTUTH 3.3 МИТНЕ 
1.15 3.6* 22*| 3.3|MTUTH 3.1* 19*| 3.1|MWTHF 
1.30 3.3|TUWF 3.0|M-F 
1.45 3.2* 22* | 3.2|TUWF 2.9* 21*| 2.8 |M-F 
2.00 3.4H&F 2.6 |TU&TH 
2.15 3.1* 26*| Z.T|M& F 2.6* 23*| 2.5|TU&TH 
2.3 2.5 |HED. 
(508) 
2.00 | 1,590 1.9] 1,340 1.6 17 | 1.7|MTHSU 920 1.1 840 1.0 i1 | 1.1|иё&5 
2.15 1.5 |MTHSU 1.00 & Si 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). | 


asa Nielsen NATIONAL TV AUDIENCE ESTIMATES OTHER PROGRAMS 


WEEK 1 WEEK 2 
TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. TOTAL AUDIENCE | AVERAGE AUDIENCE 
|AUD.BY | 
DAY WK TIME QUARTER! HOUSEHOLDS. |HOUSEHOLDS SHARE | HR HOUSEHOLDS |HOUSEHOLDS SHARE 
NETWORK/PROGRAM * (YT) HOUR (0 % (0 % % | % (00  * (0 * % 
EVENING MONDAY-FRIDAY-CONTO 
CBS CBS NENS NIGHTHATCH-2 2.30- 6.0044 -GRID 8,100 2.5] 920 11 20 |. 2,260 2.7| 1,010 1.2 
2.45 1.7* 23* E 1.5* 
3.00 . 
3.15 1.4* 22* 1-4 1.4* 
3:30 ч 
3:45 i 220 pl 1.2* 
4.00 . 
4.15 1.0* 20* 1.0 l.i* 
4.30 : 
4.45 1.0% 22510 1.0* 
5.30 : 
5:45 .9* 20*| .9 1.0* 
NBC NBC NENS DIGEST-M-F > 8.45 8,970 10.7| 9,130 10.9 20 [10.6 8,630 10.3| 8,630 10.3 
9.15 
NBC NBC NEHS DIGEST-2-M-F > 4p 9720 11.6 9,720 11.6 © 9,470 11.3| 9,470 11.3 
115 
NBC DECISION '84-CAL./N.J.(S) 111.30-12.00MD 11.30| 7,540 9.0| 6,200 7.4 8.1 
11:45 . 
NBC TONIGHT SHOW > 11.30| 9,050 10.8] 5,450 6.5 20 | 8.1 9,640 11.5| 5,780 6.9 
11-45 T.6* 20% | 7.1 rH 7.6* 21*| 7.5 |MTUMF 
. 6.9 |M-F 
12.15 5.97 20*| 5.5 IMF 6.4* 22*| 5:9 |M-F 
bs Ken 12:45 4.9* 22* | 45 |TUE: 6.3* 28*| ШИ: 
ID LI . 3 А 
TTERMAN 1 > 19258 3,350 4.0| 2,770 3.3 16 3.4 |M-TH 3,770 4,5] 3,100 3.7 18 3.7 |M-TH 
2-48 3:2 mum 3.4 M- 
NBC FRIDAY N Ер. Tae a nu: 
IG - $ ` 
HT VIDEOS 12.30- 2.00AM 12.30 | 5,450 6.5 2,260 2.7 13 | 4.2 |RI. 6,030 7.2| 3,020 3.6 18 | 5.1|FRI. 
"od 3.6* 14 Зы ГАТ, 4.6* 18*| 4.1 FRI. 
1-15 2.5% 12*| 2:2 |FRI: 3.4* 18*| 3:3 ERE: 
¿pa 1и 1:45 1,97 пе ЛГ: 2.9 1 23 ERE: 
MAN II 108 2,680 3.2| 2,180 2.6 17 | 2.9 M-TH 2,770 3.9| 2,180 2.6 17 | 2.9 |M-TH 
135 2.2 |MWTH 2:5 M-W 
Fa Е ER. 
DAY MONDAY-FRIDAY "ү ре 
ABC ABC WORLD NEHS-MORN-615A 3-6 
ABC ABC WORLD NEWS-MORN-645A : n Y hona Her | ES T.I 840 1.0 13 1.0|M-F 840 1.0 670 .8 11 .8|M-F 
ABC CRUSADE PL 40-D-DAY-B00ASUS) 1 3,00- ILIA 0.00 20 BT M IT ЇР 13M 1.ё| kaska ча ten 
ABC С -DAY- 8: 30- ‹ " 
RUSADE PL 400-0АҮ- 8:30À(5) 1 8.30- 9.004 0-10 | 5.030 6.0] а, по 4.9 26 | 4.9 uto 
a^ 
ABC LOVING A нео 
id 1 > 11.00 1,270 3.9] 2,770 3.3 14 2.2|M-F 


А-45 U.S. TV : 
HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, ЗЕЕ PAGE А *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


^36 — Wielson; NATIONAL TV AUDIENCE ESTIMATES » OTHER PROGRAMS 


E: WEEK 2 
TOTAL AUDIENCE TOTAL AUDIENCE | AVERAGE AUDIENCE. | AVG | т. 
DAY WK — TIME QUARTER! ноџѕеноіоѕ HOUSEHOLDS (HOUSEHOLDS SHARE| AHR | CAST 
NETWORK/PROGRAM # ` NYT) HOUR | mo ж 00 * | Qv * %| % |As 
DAY MONDAY-FRIDAY-CONTD 
ABC LOVING-CONT'D 11.15 
ABC CRUSADE PL 40D-DAY-11:30A(S) — 1 11.30-12.30 11.30] 5,700 6.8 
12.00 
12.15 
АВС ABC DAYTIME NEWSBRIEF-M-F 2.57- 2.59PM 2.45 5,870 7.0 6,200 7.4] 5,950 1 25 T.l|M-F 
CBS CBS EARLY MORNING NENS 6.30- Т.00АИ 6.30] 1,590 1.9 1,90 1.9| 1,260 15 17 (ан 
E EIE 
CBS NEHSBREAK-11.57 11.57-11.59АМ 11.45| 6,540 7.8 6,290 7.5| 5,950 7.1 28 | 7.1|M-F 
CBS NEHSBREAK-3.57 3.57- 3.59PM 3.45 | 5,280 6.3 5,530 6.6| 5,200 6.2 19 | 6.2|M-F 
CBS CBS SCHOOLBREAK SPECIALS(S) 2 4.30- 5.30РМ 4.30 7,040 8.4| 4,360 5.2 16 | 5.4 TUE. 
dias 5:2* 17*| 4.9 TUE. 
5:00 5:0 |TUE. 
$15 5.2* 16*| 5:3 TUE. 
NBC NBC NEWS AT SUNRISE 6.30- 7.00АМ 6.30] 1,930 2.3 1,810 1.8| 1,010 1.2 11 | 1.0 M-F 
6.45 1:5|N-F 
NBC NBC NEHS DIGEST-DAYTIME 2.57- 2.58PM 2.45 | 3,770 4.5 4,190 5.0| 4,190 5.0 17 | 5.0 MF 
DAY SATURDAY 
ABC SCHOOLHOUSE ROCK-8:25AM 8.25- 8.29AM — 8.15 | 2,350 2.8| 2,100 2.5 18 | 2.5 2,77 
Қ .8| 2, : à SO 3.3 
ABC MENUDO- 10:25AM 10.25-10.29AM 10.15 | 4,360 5.2| 3,600 4.3 19 | 4.3 4,610 5.5 sie "M e аа 
АВС MENUDO-11:SSAM 11.55-11.59AM 11.45 | 4,690 5.6| 4,190 5.0 19 | 5.0 4,960 5.2| 3,690 44 1 Ks 
АВС U.S. OLYMPIC TRIALS-SAT.(S) 1 4.00- 5.02PM -GRID| 5,110 6.1| 3,180 3.8 12 i "5 ees 
5.00 3.6 
CBS IN THE NEWS- 8.26AM 8.26- 8.29AM В.15 | 1,930 2.3| 1,760 2.1 15 | 2.1 
CBS IN THE NEWS- 9.56AM 9.56- 9.59АМ 9.45 | 3,270 3.9| 3,020 3.6 17 | 3.6 npa HE bo т i » 
CBS IN THE NEHS-10.26AM 10.26-10.29AM 10.15 | 3,520 4.2| 3,180 3.8 17 | 3.8 3,950 4.0| 3,00 зт s re 
CBS IN THE NEHS-11.56AM 11.56-11.59AM 11.45 | 3,520 4.2] 3,180 3.8 15 | 3.8 5,280 6.3| 4,860 5.8 > [ss 
CBS IN THE NEWS-12.26PM 12.26-12.29РМ 12.15 | 2,850 3.4| 2,600 3.1 1 | 3.1 3,440 4.1| 3,020 3,6 18 
CBS IN THE NEWS-12.56PM ?.56-12.59PM 12.45 | 3,270 3.9| 3,020 3.6 13 | 3.6 2,930 3.5| 2,680. 3.2 | ad 
CBS IN THE NEWS- 1.26PM 1.26- 1.29PM 1.15 | 2,260 2.7| 2,180 2.6 10 | 2.6 2,850 3.4| 2,680 3.2 12 He 
NBC ONE TO GROH ON-8:28AM W.0- 8.30AM 8.15 | 2,680 3.2| 2,600 3.1 22 | 3.1 2,260 2.7| 2,180 2.6 22 |2. 
NBC ONE TO GROH ON-8:58AM 0.90- 9.00AM 8.45 | 2,850 3.4| 2,770 3.3 21 | 3.3 2,850 3.4| 2,770 3.3 21 i4 
NBC ONE TO GROH ON-10:28AM 10,28-10.30AM 10.15 | 5,700 6.8| 5,530 6.6 29 | 6.6 6,120 7.3 6,030 7,2 30 |72 
NBC ONE TO GROW ON-10:58AM 10.58-11.00AM 10.45| 5,950 7.1| 5,700 6.8 27 | 6.8 8,530 6.6| 5,960 6.4 26 | 6.4 
к ч TO GROW 0N-12:28PM 12,98-19.30»M 12.15 | 3,940 4.7| 3,770 4.5 16 | 4.5 4,270 5.1| 4,110 4.9 18 | 49 
C MAJOR LEAGUE PRE GAMI M < i E ala : 4 
Е 2 1.00- 1,17PM GRID 4,530 5.4| 4,270 5.1 21 
NBC NBC MAJOR LEAGUE B e в Ex 
ASEBALL 2 1.17- 4.01PM КШ 12,230 14.6| 5,110 6.1 22 
i << 


A-47 U.S. TV HOUSEHOLDS: 83,800,000 FOR EXPLANATION OF SYMBOLS, SEE PAGE A. *HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


А-49 


DAY SATURDAY-CONT'D 
NBC NBC MAJOR LEAGUE PRE GAME 


А-48 


DAY 
NETWORK/PROGRAM 


DAY SUNDAY 
CBS WESTCHESTER CLASSIC-SUN(S) 


CBS NBA CHAMPIONSHIP GAME 6(S) 


U.S. TV HOUSEHOLDS: 83,800,000 


WK TIME 


1 3.00- 3.16PM -GRID 
8:15 


1 1.00- 3.37PM *GRID 
3.30 


1 3.37- 6.03PM -GRID 
6.00 


Nielsen NATIONAL TV AUDIENCE ESTIMATES 


OTHER PROGRAMS 
WEEK 2 


WEEK 1 


TOTAL AUDIENCE 


AVERAGE AUDIENCE ES TOTAL AUDIENCE | AVERAGE AUDIENCE | AVG. | TELE- 


QUARTER! 
HOUR 


HOUSEHOLDS 


(%ҮЛ.) () % 


5,780 6.9 


10,640 12.7 


17,350 20.7 


HOUSEHOLDS SHARE | HR | E 
(m * ж 


HOUSEHOLDS |HOUSEHOLDS напе X aR | CAST. 
(o9 %| om x ж | æ DS 


5,530 6.6 23 


3,600 4.3 14 
6.5* 18*| 6.5 
9,550 11.4 30 


FOR EXPLANATION OF SYMBOLS, SEE PAGE A. 


*HALF-HOUR RATINGS (FOR IMMEDIATELY PRECEDING AND SUBJECT QUARTER-HOURS). 


